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4088 2 3 4 27.0
4090 3 5 6 275
4092 6 1.0 1.2 28.7
4093 1 2 2 28.9
4095 1 2 2 29.1
4096 14 2.4 2.7 31.8
4097 2 3 4 32.2
4101 6 1.0 1.2 33.4
4102 4 7 .8 34.2
4103 3 5 6 34.8
4105 2 3 4 35.2
4106 2 3 4 35.5
4110 1 2 2 35.7
4210 1 2 2 35.9
4217 1 2 2 36.1
4220 1 2 2 36.3
4224 1 2 2 36.5
4227 1 2 2 36.7
4236 7 1.2 1.4 38.1
4238 1 2 2 38.3
4240 4 7 8 39.1
4250 2 3 4 39.5
4252 5 .8 1.0 40.4
4253 2 3 4 40.8
4256 1 2 2 41.0
4258 3 5 6 41.6
4259 1 2 2 41.8
4260 3 5 6 42.4
4263 3 5 6 43.0
4265 2 3 4 43.4
4268 1 2 2 43.6
4270 4 7 .8 44.3
4274 1 2 2 44.5
4276 3 5 6 45.1
4280 2 3 4 455
4281 2 3 4 45.9
4282 6 1.0 1.2 47.1
4285 1 2 2 47.3
4289 1 2 2 475
4292 1 2 2 47.7
4294 1 2 2 47.9
4298 1 2 2 48.0
4330 3 5 6 48.6
4341 1 2 2 48.8
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4342 1 2 2 49.0
4345 5 8 1.0 50.0
4347 1 2 2 50.2
4348 2 3 4 50.6
4350 1 2 2 50.8
4351 1 2 2 51.0
4355 2 3 4 51.4
4358 1 2 2 51.6
4364 1 2 2 51.8
4401 10 1.7 2.0 53.7
4410 1 2 2 53.9
4411 1 2 2 54.1
4412 2 3 4 54.5
4414 2 3 4 54.9
4422 1 2 2 55.1
4426 1 2 2 55.3
4427 1 2 2 55.5
4429 4 7 .8 56.3
4434 3 5 6 56.8
4441 1 2 2 57.0
4444 2 3 4 57.4
4448 1 2 2 57.6
4450 1 2 2 57.8
4453 1 2 2 58.0
4456 1 2 2 58.2
4457 11 1.9 2.1 60.4
4459 2 3 4 60.7
4460 2 3 4 61.1
4461 1 2 2 61.3
4462 3 5 .6 61.9
4468 2 3 4 62.3
4473 5 .8 1.0 63.3
4474 4 7 .8 64.1
4476 2 3 4 64.5
4495 1 2 2 64.6
4496 1 2 2 64.8
4530 8 1.3 1.6 66.4
4538 2 3 4 66.8
4543 2 3 4 67.2
4544 1 2 2 67.4
4548 1 2 2 67.6
4553 1 2 2 67.8
4556 2 3 4 68.2
4564 1 2 2 68.4
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4565 1 2 2 68.6
4571 1 2 2 68.8
4572 3 5 6 69.3
4578 2 3 4 69.7
4579 2 3 4 70.1
4603 1 2 2 70.3
4605 5 .8 1.0 71.3
4609 3 5 .6 71.9
4614 3 5 .6 72.5
4619 2 3 4 72.9
4623 1 2 2 73.0
4631 1 2 2 73.2
4637 1 2 2 73.4
4640 1 2 2 73.6
4643 1 2 2 73.8
4644 1 2 2 74.0
4649 1 2 2 74.2
4652 1 2 2 74.4
4653 1 2 2 74.6
4654 2 3 4 75.0
4658 2 3 4 75.4
4660 1 2 2 75.6
4662 2 3 4 76.0
4664 1 2 2 76.2
4679 1 2 2 76.4
4694 2 3 4 76.8
4730 7 1.2 1.4 78.1
4732 3 5 .6 78.7
4736 4 7 8 79.5
4742 1 2 2 79.7
4743 6 1.0 1.2 80.9
4745 1 2 2 81.1
4750 2 3 4 81.4
4756 1 2 2 81.6
4757 2 3 4 82.0
4762 1 2 2 82.2
4765 1 2 2 82.4
4769 6 1.0 1.2 83.6
4772 1 2 2 83.8
4773 1 2 2 84.0
4776 1 2 2 84.2
4786 1 2 2 84.4
4841 2 3 4 84.8
4843 1 2 2 85.0
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4848 1 2 2 85.2
4849 5 .8 1.0 86.1
4850 1 2 2 86.3
4854 1 2 2 86.5
4856 1 2 2 86.7
4858 1 2 2 86.9
4860 1 2 2 87.1
4861 2 .3 A4 87.5
4862 4 7 .8 88.3
4901 12 2.0 2.3 90.6
4911 1 2 2 90.8
4915 5 .8 1.0 91.8
4917 3 5 .6 92.4
4921 1 2 2 92.6
4925 1 2 2 92.8
4927 1 2 2 93.0
4928 2 .3 A4 93.4
4930 1 2 2 93.6
4938 4 7 .8 94.3
4939 1 2 2 94.5
4943 1 2 2 94.7
4945 1 2 2 94.9
4947 1 2 2 95.1
4950 2 .3 A4 95.5
4953 4 7 .8 96.3
4955 1 2 2 96.5
4957 1 2 2 96.7
4958 1 2 2 96.9
4963 3 5 .6 97.5
4967 1 2 2 97.7
4970 3 5 .6 98.2
4974 1 2 2 98.4
4976 4 7 .8 99.2
4979 1 2 2 99.4
4981 1 2 2 99.6
4985 1 2 2 99.8
4986 1 2 2 100.0
Total 512 86.2 100.0
Missing System 82 13.8
Total 594 100.0
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23) What town, area, or region does your business primarily serve at this
location? Please write in:

Cumulative
Frequency Percent Valid Percent Percent

Valid 39 6.6 6.6 6.6

. 3 3 6.9

100 mile radius 1 2 2 7.1

100 mile radius

from 04032 1 2 2 7.2

3 states 1 2 2 7.4

Albion &

Rockwood ME L 2 2 7.6

All areas within

100 mile radius 1 P 2 77

of our shop

(04927)

All around the 1 P 9 79

world

All of Maine 2 3 3 8.2

All of US and

Eastern Canada 1 2 2 8.4

All over US and

some foreign 1 2 2 8.6

countries

Androscoggin 1 2 2 8.8

Androscoggin 1 2 2 89

County

Andy Co. 1 2 2 9.1

Appleton 1 2 2 9.3

Arookstook Co. 1 2 2 9.4

Aroostook 2 3 3 9.8

Aroostook Co. 3 5 5 10.3

Aroostook 3 5 5 10.8

County

Aroostook

County, Canada 1 2 2 10.9

Aroostook, N.

Penobscot L 2 2 111

Ashland area 1 2 2 11.3

Ashland, Maine 1 2 2 11.4

Auburn-lewiston

to Portland 1 2 2 11.6

Auburn 1 2 2 11.8

Augusta-

Waterville- 1 2 2 12.0

skohegan area

Augusta 1 2 2 12.1

Augusta area 1 2 2 12.3

Bangor 5 .8 .8 13.1
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Bangor ME 1 2 2 13.3
Bangor to Kittery 1 2 2 13.5
Bangor,

Hampden, Win 1 2 2 13.6
Bangor/Brewer/H 1 2 2 13.8
olden ) ‘ '
Bar Harbor 1 2 2 14.0
Bar Harbor /

Acadia National 1 2 2 14.1
Park

Bar Harbor, ME,

United States, 1 2 2 14.3
World

bath 1 2 2 14.5
Bath 2 3 3 14.8
Bath Me 1 2 2 15.0
Bath region 1 2 2 15.2
Bath to Saco 1 2 2 15.3
Bed & breakfast 1 2 2 15.5
Belfast & Waldo 1 2 2 15.7
Co. ' ' '
Belfast/ Waldo 1 2 2 15.8
Bethel 1 2 2 16.0
Bethel / Newry 1 2 2 16.2
Biddeford-Saco 1 2 2 16.3
Blue Hill 1 2 2 16.5
Blue hill &

Penninsula L 2 2 16.7
Boothbay 1 2 2 16.8
Boothbay harbor 1 2 2 17.0
boothbay region 1 2 2 17.2
Bradley 1 2 2 17.3
Brewer 1 2 2 175
Bridgton 3 5 5 18.0
Brunswick 9 1.5 1.5 19.5
Brunswick & 1 P 2 19.7
Topsham

Caratunk 1 2 2 19.9
Caribou 1 2 2 20.0
Central & coastal

ME 1 2 2 20.2
Central

Aroostook Co. L 2 2 204
Central Maine-

greater 1 2 .2 20.5
Waterville

Central Maine 11 1.9 1.9 22.4
Central ME 8 1.3 1.3 23.7
Central ME

(Lisbon, 1 2 2 23.9
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midcoast, capital

district)

Central to

southern ME L 2 2 24.1

Central,

Southern, a 1 2 2 24.2

Charleston 1 2 2 24.4

Chelsea, 1 2 2 24.6

Kennebec

Coastal Maine,

all counties 1 2 2 24.7

complete state 1 2 2 24.9

Crawford 1 2 2 25.1

Cumberland &

Sagadahoc Cos. 1 2 2 253

Cumberland &

York County 1 2 2 25.4

Cumberland Co. 6 1.0 1.0 26.4

g”mbe”a”d 4 7 7 27.1
ounty

Cumberland,

Freeport,

Yarmouth, N. 1 2 2 27.3

Yarmouth

Cumberland,

York,

Androscoggin 1 2 2 27.4

Counties

Customers from

all over the 1 2 .2 27.6

country

Deer Isle, Blue

Hill, Brooklin, 1 2 2 27.8

Surry,

Sedgewick

Downeast 1 2 2 27.9

Downeast Maine 1 2 2 28.1

East Boothbay 1 2 2 28.3

East Coast 1 2 2 28.5

mainly

Eagtern-CentraI 1 2 2 28.6

Maine

Eastern Maine 2 3 3 29.0

Eastern ME 1 2 2 29.1

Eastern Mid-

Coast Maine L 2 2 293

Eastern US 1 2 2 29.5

Eastport 1 2 2 29.6

Edgcomb 1 2 2 29.8

Edgecomb 1 2 2 30.0

Ellsworth 4 7 7 30.6

Entire State 1 2 2 30.8
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Falmouth, Maine 1 2 2 31.0
Falmouth, S. 1 2 2 31.1
Maine

Farmington 4 7 7 31.8
Fort Kent 1 2 2 32.0
Fort Kent, ME 1 2 2 32.2
Franklin Co. 1 2 2 32.3
Franklin/ Oxford/

Androscoggin 1 2 2 325
Co.

Freeport 1 2 2 32.7
Freeport &

surrounding 1 2 2 32.8
areas

Frenchville,

Madawaska, Ft, 1 2 2 33.0
Kent, St Agatha

Ft. Kent 1 2 2 33.2
Ft. Kent, St. John 1 P 2 33.3
Valley

Gardiner 1 2 2 335
Garland ME 1 2 2 33.7
Geogetown,

Sagadahoc 1 2 2 33.8
County

global 1 2 2 34.0
Global 2 3 3 34.3
Gorham 2 3 3 34.7
Gorhman 1 2 2 34.8
Grand Lake 1 2 2 35.0
Stream

Gray 1 2 2 35.2
Greater Augusta-

Waterville- 1 2 2 35.4
Brunswick-

Portland

Greater Bangor 1 2 2 355
greater Portland 1 2 2 35.7
Greater Portland 2 3 3 36.0
Greater Portland

Casco Bay 1 2 .2 36.2
Region

Greater Portland/

Southern Maine 1 2 2 36.4
Greater Saco,

Portland,

Scarborough ! 2 2 365
area

Greenville 1 2 2 36.7
Guests from all 1 2 2 36.9
over

Hallowell 1 2 2 37.0
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Hampden 1 2 2 37.2
Hancock Co. 1 2 2 374
Hancock County 1 2 2 375
Hancock/
. 2 37.7
Washington Co. L 2
Harpswell 1 2 2 37.9
Hartland,
Palmyra, St. 1 2 2 38.0
Albans
Hermon 1 2 2 38.2
Holden 1 2 2 38.4
Hollis, ME 1 2 2 38.6
Holton 1 2 2 38.7
Houlton 2 3 3 39.1
Houlton and
surrounding 1 2 2 39.2
towns
International 1 2 2 39.4
International and
2 2 39.6
us L
Islesboro 1 2 2 39.7
Jackman area 1 2 2 39.9
Jackman, W.
Fork, The Forks
' ' . 2 40.1
Caratunk, L 2
Bighorn
Jefferson 2 3 3 40.4
Katahdin Area 1 2 2 40.6
Katahdin region 2 3 3 40.9
Kenebec County, 1 2 2 411
Some ’
Kennebec 1 2 2 41.2
Kennebec &
somerset Co. 1 2 2 41.4
Kennebec and 1 2 2 41.6
Somerse
Kennebec Co 1 2 2 41.8
Kennebec Co. 4 N4 7 42.4
Kennebec Valley 1 2 2 42.6
Kennebec,
Somersert
’ . . 42.8
Waldo, Franklin 1 2 2
Cos.
Kennebec/Somer 1 2 2 42.9
set Co
Kennebunk 1 2 2 43.1
Kennebunk(+port
), Wells, 1 2 2 43.3
Biddeford
Kennebunkport 1 2 2 43.4
Kennebunkport 1 2 2 43.6
ME ’ '
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Kittery 3 5 5 44.1
Knox & Waldo 1 2 2 44.3
Knox and Lincoln 1 P 2 44.4
Cou
Knox Co. 2 3 3 44.8
Knox county 1 2 2 44.9
Knox County 1 2 2 45.1
Lagrange 1 2 2 45.3
Lakes region 1 2 2 455
Lakes Region 1 2 2 45.6
Lakes Region
Cumberland 1 2 2 45.8
County
Leeds 1 2 2 46.0
Levant 1 2 2 46.1
Lewiston-Auburn 1 2 2 46.3
Lewiston 3 5 5 46.8
Lewiston ME 1 2 2 47.0
Lewiston/Auburn
Primarily 1 2 2 47.1
Limestone 2 . 47.3
Lincoln 5 .8 .8 48.1
Lincoln and
surrounding 1 2 2 48.3
towns
Lincoln County 1 2 2 48.5
Lincoln
County/State of 1 2 2 48.7
Maine
Lincoln 1 2 2 488
surrounding town
Lincoln,
Sagadahoc, 1 2 2 49.0
coastal areas
Lincolnville 3 5 5 49.5
Lisbon 1 2 2 49.7
Lisbon falls 1 2 2 49.8
Lisbon, Lisbon
Falls, Lisbon
Falls, Durham, 1 2 2 50.0
Lewiston,
Bowdoin
Lisbon/Central
Southern ME 1 2 2 50.2
Lodging- many
locations served 1 2 2 50.3
Lowell, Maine 1 2 2 50.5
Lubec 1 2 2 50.7
Machias 1 2 2 50.8
Machias Bay

1 2 2 51.0
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area
Madawaska 1 2 2 51.2
Madison 1 2 2 51.3
Maine-NH 1 2 2 515
Maine 15 25 25 54.0
Maine &

Northern New 1 .2 .2 54.2
England

Maine &

Southern NH 1 2 2 544
Maine + New 1 2 2 54.5
Hampshire

Maine and NH 1 2 2 54.7
Maine, New 1 2 2 54.9
Hampshire

Maine/ New 1 2 2 55.1
England

Mars Hill ME 1 2 2 55.2
Mattawamkeag,

upper Penobscot 1 2 2 55.4
River region

MDI 1 2 2 55.6
ME 1 2 2 55.7
ME NH VT 1 2 2 55.9
ME, eastern US 1 2 2 56.1
ME, New

England 1 2 2 56.2
ME, NH, VT, MA 1 2 2 56.4
Mid-coast 1 2 2 56.6
Mid-Coast Maine 2 3 3 56.9
mid coast 1 2 2 57.1
Mid Coast 1 2 2 57.2
MidAtlantic, New

England, Quebec 1 2 2 57.4
Midcoast-

Freeport to 1 2 2 57.6
Rockland

Midcoast 4 7 7 58.2
Midcoast &

southern ME L 2 2 584
midcoast maine 1 2 2 58.6
Midcoast Maine 1 2 2 58.8
Midcoast region 2 3 3 59.1
Midcoast,

freeport, 1 2 2 59.3
Damariscotta?2

MidMaine 1 2 2 59.4
Milbridge 1 2 2 59.6
Milbridge,

Stuben,

Cherryfield, 1 2 2 598
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Harrington
Milford 1 2 2 59.9
Millinockett 1 2 2 60.1
Minot 1 2 2 60.3
Minot, Poland,
Mechanic Falls 1 2 2 60.4
Monmuth 1 2 2 60.6
Mount Desert 1 2 2 60.8
Mt. Chase, 1 2 2 60.9
Maine
Mt. Desert Island 1 2 2 61.1
N. Monmouth,
NorthEast US 1 2 2 61.3
N. Penobscot 1 2 2 61.4
Co.
N. Topsham 1 2 2 61.6
Naples 3 5 5 62.1
Naples
(Cumberland 1 2 2 62.3
County)
National 4 7 7 63.0
National & 1 2 2 63.1
international )
Nationwide 2 3 3 63.5
NE 1 2 2 63.6
New England 8 1.3 1.3 65.0
New England,
New York, 1 2 2 65.2
Pennsylvania
New England, 1 2 2 65.3
USA '
Ne\_/v Gloucester, 1 2 2 65.5
Maine
New Sweden 1 2 2 65.7
Newport 1 2 2 65.8
Newport ME 1 2 2 66.0
NH + ME 1 2 2 66.2
No primary 1 2 2 66.3
None 1 2 .2 66.5
North America 1 2 2 66.7
North Anson 1 2 2 66.8
North East 1 2 2 67.0
Northeast 2 3 3 67.3
Northeast
. . 67.5

Harbor, ME L 2 2
Northeast US

' . 2 67.7
mostly ME 1 2
Northern and 1 P 9 67.8
central ME
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Northern ME 1 2 2 68.0

Northern Oxford 1 P 2 68.2

Co.

Northern

Penobscot Co. L 2 2 68.4

note: also wrote

04072, 04062. 1 2 2 68.5

left Q23 blank

Oakland +

Waterville 1 2 2 68.7

Old Orchard 1 2 2 68.9

Beach

Old Prot,

Portland 1 2 2 69.0

Old Town / 1 2 2 69.2

Orono

Orono-veazie 1 2 2 69.4

Orono 2 3 3 69.7

Orono/ Old Town 1 2 2 69.9

Orono/Bangor 1 2 2 70.0

Orrington 2 3 3 70.4

Oxford Co. 1 2 2 70.5

Oxford hillsa 1 2 2 70.7

Oxf_ordNVestern 1 P 9 70.9

Maine

Paris, ME 1 2 2 71.0

Penobscot 2 3 3 71.4

Penobscot &

Hancock Co, & 1 2 2 71.5

Maine

Penobscot Bay 1 2 2 71.7

Penobscot Co. 1 2 2 71.9

Penobscot 2 72.1

county

penobscot 2 3 3 72.4
ounty

Phillips ME 1 2 2 72.6

Poland 1 2 2 72.7

Portion of

Penobscot 1 2 2 72.9

Portland 6 1.0 1.0 73.9

Portland area 1 2 2 74.1

Presque Isle 4 7 7 74.7

Rangeley 1 2 2 74.9

Rangeley and

Saddieb 1 2 2 75.1

Readfield 1 2 2 75.3

Resort 1 2 2 75.4

river valley 1 2 2 75.6

Rockland-

Thomaston 1 2 2 75.8

Rockland 1 2 2 75.9
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Rockport 1 2 2 76.1
Rumford 2 3 3 76.4
Rumford, ME 1 2 2 76.6
S. Maine 2 3 3 76.9
Sabattus 1 2 2 77.1
Sabattus & 16
surrounding 1 .2 2 77.3
areas
Saco 2 3 3 77.6
Sacoppee Valley 1 2 5 778
Region ' ' '
Sanford 1 2 2 77.9
Scarborough 2 3 3 78.3
Searsport 1 2 2 78.5
Sebago Lakes 1 2 2 78.6
Region
Several areas 1 2 2 78.8
Skowhegan 4 7 7 79.5
Skowhegan 1 2 2 79.6
maine area
Somerset,
Skowhegan,
Madison, 1 2 2 79.8
Carrabasett
Valley
South-Central-
Coastal Maine 1 2 2 80.0
South Coastal
ME 1 2 2 80.1
south portland 1 2 2 80.3
South
Thomaston 1 2 2 80.5
South, central, &
Mid-coast ME 1 2 2 80.6
Southeastern
Washington 1 2 2 80.8
County
Southern and 1 2 2 81.0
central
Southern
Aroostook area L 2 2 811
Southern Maine 7 1.2 1.2 82.3
southern maine
Wells 1 2 2 82.5
Southern Maine, 1 P 2 82.7
Any
Southern ME 6 1.0 1.0 83.7
Southern ME &
NH Seacoast 1 2 2 83.8
Southern ME,
Southern NH 1 2 2 84.0
Southern

1 2 2 84.2
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midcoast Maine

Southern 1 2 2 84.3
somerset co

Southern

Somerset Co. L 2 2 84.5
Southern

Somerset, 1 2 .2 84.7
Penobscot

Southern York 1 P 2 84.8
Co.

Southern,

Coastal 1 2 2 85.0
Southwestern

ME and beyond 1 2 2 85.2
Springvale, ME 1 2 2 85.4
St. Agatha 1 2 2 85.5
St. John Valley 2 3 3 85.9
St.David 1 2 2 86.0
Standish 2 3 3 86.4
Standish ME 1 2 2 86.5
State of Maine 2 3 3 86.9
The Kennebunks 1 2 2 87.0
Thorndike 1 2 2 87.2
Topsham 1 2 2 87.4
Topsham, Maine 1 2 2 87.5
Trenton, Bar 1 P 9 87.7
Harbor

Turner 3 5 5 88.2
United States 1 2 2 88.4
and Ca

us 1 2 2 88.6
usé& 1 2 2 88.7
international

US/Canadian 1 2 2 88.9
market

USA- thanks to 1 2 2 89.1
internet

USA 8 1.3 1.3 90.4
USA & Europe 1 2 2 90.6
Vacationers-

World w 1 2 2 90.7
Waldo 1 2 2 90.9
Waldo County 2 3 3 91.2
Waldoboro 1 2 2 91.4
Washington Co. 1 2 2 91.6
Washington CO.,

Canadian 1 2 2 91.8
provinces

Washington 2 3 3 92.1
County

Waterford 1 2 2 92.3
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Waterville 2 3 3 92.6
Waterville, Maine 1 2 2 92.8
We are global 1 2 2 92.9
We primarily 1 2 2 931
serve b )
We serve 1 2 2 93.3
customers t
Weld, ME 1 2 2 93.4
Wells beach 1 2 2 93.6
Westbrook 2 3 3 93.9
Western Maine 1 2 2 94.1
Western ME 2 3 3 94.4
Western
Washington
County & 1 2 2 94.6
Eastern Hancock
County
Windham-

. 2 94.8
Southern ME 1 2
Windham 4 7 T 95.5
Windham area 1 2 2 95.6
Windham ME 1 2 2 95.8
Winn 1 2 2 96.0
Winslow 1 2 2 96.1
Winterport 1 2 2 96.3
Woolwich 1 2 2 96.5
World 1 2 2 96.6
Worldwide 1 2 2 96.8
Wshington Co. 1 2 2 97.0
Yarmouth 5 .8 .8 97.8
York's 1 2 2 98.0
York 3 5 5 98.5
York +
Cumberland 1 2 2 98.7
County
York Co. 2 3 3 99.0
York County 5 8 .8 99.8
York, ME 1 2 2 100.0
Total 594 100.0 100.0
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24) Which of the following options best describes the ownership structure
of your business?

[] Proprietorship or partnership (any form)

[ ] Privately-owned corporation

[] Publicly-owned corporation

[ ] Non-profit organization

[ ] Other

1.6%

1.6%
M Proprietorship or

partnership

M Privately-owned
corporation

= Publicly-owned
corporation

m Non-profit organization

m Other
Cumulative
Freqguency Percent Valid Percent Percent
Valid Proprietorship or
partnership (any 201 33.8 34.8 34.8
form)
Privately-owned
corporation 314 52.9 54.3 89.1
Publicly-owned
corporation 9 15 1.6 90.7
Non-profit
organization 45 7.6 7.8 98.4
Other 9 1.5 1.6 100.0
Total 578 97.3 100.0
Missing System 16 2.7
Total 594 100.0

Also private corp.
Church

LLC

municipality

Municipality




note: also x'd non-p
Owner/Operator
Quasi-municipal
Quazi-municipal

Union
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25) Which of the following options best describes the organizational
structure of your business?
[ ] Business with single location
[ ] Business with multiple locations within Maine
[ ] Business with multiple locations within the United States
[ ] Business with multiple locations, including at least one outside the

United States

26% 1.2%

M Single location-

m Multiple locations- Maine

B Multiple locations- United

States

H Multiple locations-

outside US
Cumulative
Frequency Percent Valid Percent Percent

Valid Business with

single location- 473 79.6 82.1 82.1

Business with

multiple locations 81 13.6 14.1 96.2

within Maine

Business with

multiple locations

within the United 15 25 26 98.8

States

Business with

multiple

|Ocati0ns’ 7 1.2 1.2 100.0
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including at least

one
Total 576 97.0 100.0
Missing System 18 3.0

Total 594 100.0
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26) Which of the following best describes this business location?
[ ] Headquarters or primary location
[ ] Branch or division

B Headquarters or primary
location

M Branch or division

Cumulative
Freqguency Percent Valid Percent Percent
Valid Headquarters
or primary 127 214 77.0 77.0
location
Branch or 38 6.4 23.0 100.0
division
Total 165 27.8 100.0
Missing System 429 72.2
Total 594 100.0
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27) Please briefly describe the type of business

Cumulative
Frequency Percent Valid Percent Percent

Valid 33 5.6 5.6 5.6

. 2 .3 .3 5.9

Above gound 1 P 2 6.1

pools s&s

Accounting 1 2 2 6.2

Advertising &

Marketing 1 2 2 6.4

Copywriting

American Home

products,

Edgecomb 1 2 2 6.6

potters, Maine

Porcelans

American Legion 1 2 2 6.7

Animal hospital 1 2 2 6.9

antique shop w/

website and a

booth in multiple- 1 2 2 7.1

dealer shop in

CT

Antique Window

Restoration 1 2 2 7.2

Apartment and

commercial 1 2 2 7.4

space leasing

Apparel sales 1 2 2 7.6

Architechural 1 2 2 7.7

architectural firm 1 2 2 7.9

Archlltectural 1 P 2 81

practice

Archltecture 1 2 2 8.2

Practice

Art restoration 1 2 2 8.4

Art studio/ _ 1 2 2 86

gallery/ website

Attornet 1 2 2 8.8

attorneys 1 2 2 8.9

Auction Service 1 2 2 9.1

Auction,

appraisals, 1 2 2 9.3

showroom sales

Auto & truck

repair. AC & 1 2 2 9.4

radiator specialty

Autol collision 1 2 2 96

repair

Auto machine

shop and repair 1 2 2 9.8

facility
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Auto parts 2 .3 3 10.1
auto parts

wholesale and 1 2 2 10.3
retail

Auto repair 2 3 3 10.6
Auto repair &

sales 2 10.8
Auto repair & tire 1 2 2 10.9
sales

Auto repair shop 1 2 2 11.1
Auto retalil 1 2 2 11.3
Auto_SaIes & 1 2 2 11.4
Service

Auto Sales &

Service, 1 2 2 11.6
Bodyshop

AutofTruck 1 2 2 11.8
Repair

Automobile

service, trailer

hitch sales & L 2 2 120
installations

Auto.monblle 1 P 2 121
repair

Automotive 1 2 2 12.3
Automotive 1 2 2 125
accessories

Automotive 1 2 2 12.6
dealership

Automotive

Diagnostic + 1 2 2 12.8
Repair

B&B 1 2 2 13.0
B&B & farm.

Don't use 1 2 2 13.1
internet for farm.

B&B Inn 1 2 2 13.3
Bagel Shop 1 2 2 135
Balloon

decorating, gift

wrap, beauty 1 2 2 13.6
shop, camp

rental

Ballr_oom dance 1 2 2 13.8
studio

Banking 2 3 3 14.1
Beauty Salon 1 2 2 14.3
Beauty shop 1 2 2 145
Bed & Breakfast 1 2 2 14.6
Inn

Bed and

breakfast 1 2 2 14.8
Bed and

Breakfast Inn L 2 2 150




Bed and
Breakfast
Travel/Lodging
Bilud and sell
storage buildings
and horse barns

Blankets
manufacture
Boarding,
grooming, doggie
day care

Boat, motor,
trailer sales &
service

Boatyard

Body Shop

Bookshop with
shop, internet,
and catalog
sales

Bottled water

Broadcast station
NCE

Broker/ Dealer
(securities)

Building and
lumber
suppliesretal
store

C-Store + Deli

Campground -
seasonal
Campground

Campin resort/
campground

Cards & gifts

Carpentry-
Cabinet making

Carpentry and
cottage care

Carpentry/
excavation
Catering

Chamber of
Commerce
Chamber of
Commerce
representing 23
towns in
Washington
County
Chaplaincy
school
church
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2 2 15.2
.2 2 153
.2 2 155
2 2 15.7
2 2 15.8
3 3 16.2
2 2 16.3
2 2 16.5
.2 2 16.7
2 2 16.8
2 2 17.0
.2 2 17.2
2 2 17.3
2 2 17.5
3 3 17.8
2 2 18.0
.2 2 18.2
2 2 18.4
2 2 18.5
.2 2 18.7
2 2 18.9
.3 .3 19.2
2 2 19.4
2 .2 19.5
2 2 19.7
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Church
Coffee distributor
Collison repair

commercial
electric
Commercial
painting 1 2 2 21.9
contractor
Commercial
printer
Commercial
printing and 1 2 2 22.2
design
Computer
programming 1 2 2 22.4
consulting
Computer sales
and service 1 2 2 22.6

Computer
security & 1 2 2 22.7
electronics repair
Computer
Software
Development for
Science/Industry
Concrete
pumping snow
plowing &
sanding
Concrete work 1 2 2 23.2

Concrete,
Asphalt
Consignment
arts and crafts 1 2 2 23.6

Consignment
Non-Profit (with
all-volunteer
workforce)
Construction 4 7 7 24.4

Construction,
demolition, snow 1 2 2 24.6
removal
Constuction-
contractor
Consulting 1 2 2 24.9
Consulting
Engineer
Consulting, real
estate
Consumer
catalog and retail 1 2 2 25.6

Consumer
Electronics
including mobile
phones

15 15 21.2
. . 214
2 2 215

Rk R ©
[N}
[N}

2 2 21.7

1 2 2 22.1

1 .2 2 22.9

1 2 2 23.1

1 2 2 23.4

1 2 2 23.7

1 2 2 24.7

2 3 3 253

1 2 2 254

1 2 2 25.8
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Contract 1 2 2 25.9
manufacturing

Contracting 1 2 2 26.1
Contractor 1 2 2 26.3
Convenience > 3 3 26.6
Store

Convenience

store w/ gasoline 1 2 2 26.8
Convenience

store w/ hot food 1 2 2 26.9
Convience store

w/ sandwiches, 1 2 2 27.1
pizza etc.

Convience store/

repair shop 1 2 2 27.3
Conymnce/ gas 1 2 2 274
station

Cookie mail

order company 1 2 2 27.6
Country Club-

Pool golf tennis 1 2 2 27.8
Country inn- food

and lodging 1 2 2 27.9
CPA 2 3 3 28.3
CPA firn 1 2 2 28.5
Credit union 1 2 2 28.6
Custom

cabinetry& 1 2 2 28.8
woodworking

Custom Furniture 1 2 2 29.0
custom made

bow ties, 1 2 2 29.1
suspenders,

cummerbunds

Cust_om picture 1 P 2 293
framing

Custom

workroom +

design services 1 2 2 29.5
for window

treatments

Dairy farming 1 2 2 29.6
Delivery of home

heating oil, sales 1 2 2 29.8
& service

Design-build-

interior design 1 .2 2 30.0
(construction)

Design and build

robotic 1 2 2 30.1
automation for

industry




Design septic
systems & test
soil for buldability
Dexter Regional
Airport owner-
town of Dexter
Direct Response
Marketing

Dispute
Resolution
Education &
social services
for community
Elderly assisted
living

electircal
contractor
electrical
contracting
Electrical
contracting
Electrical
Contracting
Electrical
contractor
Electrical
Contractor
Electronic repair

Embroidery &
Iron press
designs
Engineering
Consultant
Engineering
Consultants
Engineering,
land surveying

Environmantal
consulting
Environmental
Consulting
Environmental
Engineering/Con
sulting
Episcopal church
Episcopal
Church

Equine facility -
riding,
instruction,
boarding
Equipment
rental,
Construction/
industrial S&S
Equipment repair
and earthwork
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2 2 30.3
2 2 30.5
.2 .2 30.6
2 2 30.8
2 2 31.0
.2 2 311
2 2 31.3
2 2 315
5 5 32.0
.2 2 32.2
7 7 32.8
5 5 33.3
.2 2 335
2 2 33.7
2 2 33.8
2 2 34.0
2 2 34.2
2 2 34.3
2 .2 34.5
2 2 34.7
.2 2 34.8
2 2 35.0
.2 .2 35.2
2 2 35.4
.2 2 35.5
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services
Estate/ business
planning attorney 1 2 2 Y
European auto
sales, service, 1 2 2 35.9
restoration
Excavation -
Residential & 1 2 2 36.0
Commercial ) ’ ’
Logging
fabric structures
manufacturer 1 2 2 36.2
Family Owned +
Operated Motel 1 2 2 36.4
Farm wild Maine
Blueberries 1 2 2 36.5
Farm, lawn,
garden,
construction
equipment 1 2 2 36.7
dealer, sales +
service
Farming 1 2 2 36.9
potatoes, grains ) ) )
Feed dealer 1 2 2 37.0
Financial 1 2 2 37.2
Financial
Cooperative 1 2 2 37.4
(Credit Union)
Financial
services-
banking, 1 2 2 375
insurance,
investing
Financial 2 3 3 37.9
services
Fire/ ambulance 1 2 2 38.0
service ' '
Flea Market 1 2 2 38.2
Floor coatings 1 2 2 38.4
Floo_r covering 1 P 2 38.6
retail
Flooring- 1 2 2 387
refinishing
Food 1 2 2 38.9
Food 1 2 2 39.1
manufacturing
Food Market 1 2 2 39.2
Food service 1 2 2 394
Food Service 1 2 2 30.6
restaurant
Forest Mgmt. 1 2 2 39.7
Forest mgmt.

1 2 2 39.9
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consulting

Fores_t Products 1 P 2 40.1
Logging

Franchise

sandwich 1 2 2 40.2
business

fuel oil-LP

service, self- 1 P 2 40.4
serve gas &

diesel station

Full + Self serve

gas station, with

diesel, bulk 1 2 2 40.6
propane +

kerosene

Funeral Home 2 3 3 40.9
Funeral Home;

Monument 1 2 2 41.1
Business

Funeral service 1 2 2 41.2
Furniture retail 1 2 2 41.4
Furniture/ 1 P 2 416
mattrww sales

General 1 2 2 41.8
contracting

General

contractor 1 .2 .2 41.9
(construction)

General 1 2 2 42.1
excavation

General store 2 3 3 42.4
Gift shop 1 2 2 42.6
Gift Shop 1 2 2 42.8
Glass products

retail & 1 2 2 42.9
wholesale

Greenhouse 1 2 2 43.1
Greenhouses,

landscaping 1 2 2 43.3
grocery store 1 2 2 43.4
Grocery store 2 3 3 43.8
Gun Sales / Coin 1 2 2 43.9
Sales

Hair Salon, 1 2 2 441
Cosmetology

Hairstyling 1 2 2 44.3
Hardwar, lumber,

and related items 1 2 2 44.4
Hardware store 2 3 3 44.8
Hardware/Lumbe

r Company 1 2 2 44.9
Heating and

solar installation 1 2 2 45.1




High-tech
publishing
historical-
genealogical
research &
information
exchange
Historical Society
& Museum &
Archives

Home
Inspection,
Radon testing,
Mold testing,
water testing
Horse boarding,
camp, riding
lessons
Hospitality
Hotel

Husband & Wife
Artists (painting
& potter)

HVAC
Wholesaler
Hydraulic
supplies &
service
Hydroseeding &
landscaping

IBM
Ice arena

inderpendent
living center,
durable medical
equipment
Industrial
distribution
Industrial
hygiene
consultants

Inn

Inn, restaurant,
banquet facilities

Insurance- life,
health, annuities
Insurance
Insurance
Agency
Insurance

Industry
Interior design

Internet sales
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2 .2 45.3
2 .2 45.5
.2 2 45.6
2 .2 45.8
.2 .2 46.0
2 2 46.1
.3 .3 46.5
2 2 46.6
.2 2 46.8
2 2 47.0
2 2 47.1
.2 2 47.3
2 2 47.5
2 2 47.6
2 2 47.8
2 .2 48.0
.2 2 48.1
2 .2 48.3
.2 .2 48.5
2 2 48.7
3 3 49.0
2 2 49.2
2 2 49.3
2 .2 49.5
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Internet shopping

services 1 2 2 49.7
Introducing

imprinted 1 2 2 49.8
sportswear (??)

Irrigation, water 1 2 2 50.0
Jewelry &

engraving 1 2 2 50.2
jewelry

manufactuing 1 2 2 50.3
repair restoration

Jewelry Retail

Storefront 1 2 2 50.5
Karate

Instruction L 2 2 50.7
Land surveying 1 2 2 50.8
Land Surveying 2 3 3 51.2
land surveying

and forsetry 1 2 2 51.3
Land surveying

firm 1 2 2 515
Landscape

architecture. Site 1 2 2 517
planning, design ’ ’ ’
and permitting.

Landscape

Construction & 1 2 2 51.9
Development

Landscape

contractor L 2 2 52.0
Landscape

design build and 1 2 2 52.2
garden center

Landscape

Design/Build 1 2 2 52.4
Landscape

management

mostly. Some L 2 2 52.5
planting.

Landscaping,

retail, nursery, 1 2 2 52.7
snowplowing

Landscpe 1 2 5 529
gardening ’ ’ ’
Large Animal

Verinarian L 2 2 53.0
Laundry mat 1 2 2 53.2
Law 1 2 2 53.4
Law & sports

representation & 1 2 2 53.5
athlete

Law Firm 1 2 2 53.7
Law Office 1 2 2 53.9
Legal 1 2 2 54.0
Legal services 2 3 3 54.4




Light
Construction
Lighting retail-
wholesale
Locksmith

Locksmith
service
Lodging- Inn &
motel, Digital-
websites
Lodging
Lodhging

Loggiong &
trucking
Lumber, HDWR,
Building
Materials.
Lumber/
hardware
Lumberyard/Reta
il Store
Magazine
publishing

Mail order
business for
Blaze orange
horsewear and in
shop tack repair
Maine Sporting
Camp- provide
food, lodging,
boat rentals,
Guide Services
Manufactory

Manufacturer of
garden planters,
urns, and
fountains
manufacturer of
secondary wood
products
Manufactures
(sic)
Representative -
HVAC
Manufactures
rep
manufacturing

Manufacturing

Manufacturing
Cedar lawn,
garden, furniture,
& other products
manufacturing
dollhouse
miniatures,
machine shop
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2 .2 54.5
.2 2 54.7
2 2 54.9
.2 2 55.1
2 .2 55.2
.2 2 55.4
2 .2 55.6
2 2 55.7
2 .2 55.9
.2 .2 56.1
2 2 56.2
2 2 56.4
2 2 56.6
2 2 56.7
2 2 56.9
2 2 57.1
2 2 57.2
2 2 57.4
2 2 57.6
2 2 57.7
3 3 58.1
2 2 58.2
2 2 58.4




Manufacturing of
donor recognition
+ cremation urns

Manufacturing of
dovetail drawer
boxes
Manufacturing/
remanufacturing
mechanical
power
transmission EQ
Marine sales &
service
Masonary
Subcontractor
Massage therapy

massage,
[polarity, and
ortho-binary
therapy
Medical
equipmant
priovider
medical office

metal fab

Metal
manufacturing-
Fire industry &
custom work
Meterological
consulting
Mfg. catnip cat
toys for pet
shops and gift
shops

Mfg. Sales
Agency
Mobile
entertainment/
DJ service
Motel

Motel +
Apartments
rentals
Motorcycle, ATV,
generator sales,
service, parts

Municipal Parks
& Recreation

museum

Museum of mass
transit vehicles &
artifacts

Musical
instrument retail
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2 2 58.6
2 2 58.8
2 .2 58.9
2 .2 59.1
2 2 59.3
3 3 59.6
2 2 59.8
.2 2 59.9
.2 2 60.1
.2 2 60.3
2 .2 60.4
.2 2 60.6
2 2 60.8
2 .2 60.9
2 2 61.1
.3 .3 61.4
.2 .2 61.6
2 2 61.8
.2 .2 62.0
2 .2 62.1
2 2 62.3
2 .2 62.5
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Nature themed

graphics + t-

shirts & custom 1 2 2 62.6
screenprinting for

businesses

New and used

automobile sales 1 2 2 62.8
News stand 1 2 2 63.0
Non-profit

(501c3) 1 2 2 63.1
Historical Society

Non-Profit

Community 1 2 2 63.3
Center

non-profit land

conservation 1 2 2 63.5
Non profit 1 2 2 63.6
Oil burner

service 1 2 2 63.8
Oil Company 1 2 2 64.0
Oil heating

service 1 2 2 64.1
Optical- 1 2 2 64.3
eyeglasses retail ) ) )
Organic wild 1 2 5 64.5
blueberries ) ) )
Orthotic &

prsthetic practice 1 2 2 64.6
Outdoor

Recreational 1 2 2 64.8
Lodge

Outdoor Sporting

Goods, Bird Dog 1 2 2 65.0
Training

Outfitting/ guide 1 2 5 65.2
service

over the road

trucking 1 2 2 65.3
Packaging and

shipping store 1 2 2 65.5
Pellet stoves 1 2 2 65.7
Petroleum

products

delivery- boat & L 2 2 65.8
truck

Photographer 1 2 2 66.0
photography 1 2 2 66.2
Plan, design,

build commercial 1 2 2 66.3
construction

Plumbing & 1 > 2 66.5
Heating ) ) )
plumbing and 1 2 5 66.7
heating ’ ’ ’




Plumbing and
heating
contractor
Plumbing service

Plumbing,
heating, welding

Plunming and
heating service

PR/Marketing

Pre-owned
vehicle sales
Printing Business

Printing ofset &
digital copying

Private aviation

Private
investigation
Services
Process
equipment
manufacturer
Property
management
Property
management,
low-income
rentals

provide & service
conveyor for
ready mix trucks
used to place
concrete
Provide services
for public

Public utility

Public Water
Utility
purchasing &
selling hard &
soft wood logs,
pulp, & brokered
wood

Quilt Shop - sells
fabric, notions
(?), books, have
classes

Quilting/ knitting
shop, fabric/yarn
& related
services

Radio station/
consulting

Real estate

Real Estate
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2 2 66.8
2 2 67.0
2 2 67.2
2 2 67.3
2 2 67.5
2 2 67.7
2 2 67.8
.2 2 68.0
2 2 68.2
2 2 68.4
2 .2 68.5
2 2 68.7
.2 2 68.9
.2 2 69.0
2 2 69.2
2 2 69.4
2 .2 69.5
2 .2 69.7
.2 .2 69.9
.2 2 70.0
2 2 70.2
5 5 70.7
.3 .3 71.0




Real Estate
agency that
specializes in
Oceanfront/Ocea
n-view property
Real estate
apartment rental

real estate
appraisal

Real Estate
Appraisal
(Commercial)
Real Estate
Brokerage

Real estate office

Real estate porp.
managemnt

Real estate
rentals, sales,
leases,

Real Estate
sales,
management +
rentals
Recycling
Religious
Organization
Rent-to-own
furniture,
appliances,
electronics
Rental/Retail

Repair mowers
and chain saws

Representing the
labor force at
Bath Iron Works
Res/ Com builer,
geberal
contractor,
design &
engineering
services
Residential and
light commercial
excavation
Residential
construction
Residential
Construction
Residential
construction &
custom cabinetry
Resort, Golf
Course, & 3
Restaurants
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2 2 71.2
2 2 71.4
2 2 71.5
.2 2 71.7
.2 2 71.9
2 2 72.1
2 2 72.2
.2 2 72.4
2 2 72.6
2 2 72.7
2 2 72.9
2 2 73.1
2 2 73.2
.2 2 73.4
2 2 73.6
2 2 73.7
.2 .2 73.9
.3 .3 74.2
2 2 74.4
2 2 74.6
2 2 74.7
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restaurant 2 3 3 75.1
Restaurant 5 8 8 75.9
Res@aurant/ food 1 P 2 76.1
service
gReestaurant/Loun 1 2 2 76.3
Restaurants 1 2 2 76.4
Retail 7 1.2 1.2 77.6
Retail (toys,
video rental, JCP 1 2 2 77.8
catalog store
Retail and online 1 2 2 779
sales
retail applicance,
lawn, & garder 1 2 2 78.1
Retail Bakery 1 2 2 78.3
retail botique 1 2 2 78.5
Retail clothing &
Acc.-May-Jan 1 2 2 78.6
Retail Flooring
and cabinet 1 2 2 78.8
sales
Retail food 1 2 2 79.0
Retail Garden 1 P 2 79.1
Center
Retail Gift /
Seasonal Food 1 2 2 79.3
Retail Grocery 1 2 2 79.5
Retail Hardware 1 2 2 79.6
Retail hearth
products, 1 2 2 79.8
kitchens
Retail lumber &
bidg. materials 1 2 2 Lol
Retail marketing 1 2 2 80.1
Retail optical and
hearing aid sales 1 2 2 80.3
Retail plant slaes
seasonal 1 2 2 80.5
Retail sales 1 2 2 80.6
Retail Sales 1 2 2 80.8
Retail sales of 1 2 2 81.0
flags ' ' '
Retail speciality
bookstore with
major 1 2 2 81.1
web/shopping
cart presence
Retail sporting 1 2 2 81.3
goods ' ' '
Retail Store 1 2 2 81.5
Retail tanning

1 2 2 81.6




salon

Retail wood
shapes

Retail,
appliances,
furniture,
heaters, self-
storage,
mattreses
Retail, in-home
consultations,
installation,
service
Retail/Wholesale

roofing

RV-boat-dock-
service sales

RV sales &
service

S & S of Ag,
construction, and
lawn/garder
equip.
sales-service-
installation of
furniture-
appliances-
flooring

Sales, Service +
Installation of
alarm systems
(burglar, fire),
CCTV

sawmill

Sawmill /
Lumberyard
Sawmill and
Planing mill
Seasonal motel-
lodging

sed car dealer
Sell & rent semi-
trailers &
containers

sell antiques &
collectables on
e-bay

sell lobster bait
to dealers/
fisherman.
general trucking,
snowplowing
Septic pumping
& installing septic
tanks
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.2 2 81.8
.2 2 82.0
2 2 82.2
2 .2 82.3
2 .2 82.5
2 .2 82.7
.2 .2 82.8
2 2 83.0
2 2 83.2
2 2 83.3
.2 2 83.5
2 .2 83.7
2 2 83.8
2 2 84.0
.2 2 84.2
.2 .2 84.3
2 2 84.5
.2 2 84.7
2 2 84.8




Service-
coordinate group
trainer to training
evernts

Service

Service,
manufacturing
specialized parts,
retail snowplows
Services, salon

sewing
instruction,
alterations,
repair, craft
classes

Sheet metal
fabrication shop

Site Work,
Aggregates,
Concrete

Skin Care,
Makeup, Waxing

Small Diner- few
employees

Small engine
repairs and sale
of seasonal
small-engine
machines

Small farm with
sales at the farm

Snowshoe, chair,
and canoe seat
repair

software

Solar electric
installer provider

Solar
manufacturing
and (separately)
electronic
product R&D
Sole Proprietor
Artist

Specialty textile
manufacturing

Sporting camps-
guide service,
seaplane,
lodging, meals
Sporting goods,
bait, tackle,
hunting equip.,
state sporting
license sales
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.2 2 85.0
2 2 85.2
2 .2 85.4
2 .2 85.5
2 2 85.7
2 2 85.9
2 2 86.0
.2 2 86.2
2 2 86.4
2 2 86.5
2 2 86.7
2 2 86.9
2 .2 87.0
2 2 87.2
2 2 87.4
.2 .2 87.5
2 2 87.7
.2 2 87.9
2 2 88.0
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Sports-

recreation- 1 2 2 88.2
bowling center

staffing 1 2 2 88.4
staffing &

recruiting 1 2 2 88.6
Student loan

administration 1 2 2 88.7
Summer

residentail camp 1 2 2 88.9
for children

Supermarket 2 3 .3 89.2
Surveying and 1 2 2 89.4
forestry ’ ’ '
Surveying, septic

design 1 2 2 89.6
Swimming Pools

Retail Store 1 2 2 89.7
Tattooing 1 2 2 89.9
Tax an

accounting 1 2 2 90.1
services

Tax and 1 2 2 90.2
accounting ’ ’ '
Tax Prep 1 2 .2 90.4
Tax prep,

financial planning 1 2 2 90.6
taxidermy 1 2 2 90.7
Taxidermy 1 2 2 90.9
Taxidermy

services 1 2 2 91.1
Taxidermy studio 1 2 2 91.2
Thrift shop 1 2 2 91.4
Timber + Real 1 2 2 91.6
Estate ' ‘ '
Tire & auto 1 2 2 91.8
repair/ retail ) )
Tourism 2 3 3 92.1
Tourism &

outdoor rec for

youth groups/ 1 2 2 92.3
families

toy retailer 1 2 2 92.4
Transportaion 2 3 3 92.8
transportation 1 2 2 92.9
company ’ ' '
Travel 1 2 2 93.1
Travel agency 1 2 2 93.3
Tree

Care/Landscape ! 2 2 934
Truck equipment

sales and service 1 2 2 93.6
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Trucking bulk

commodities 1 2 2 93.8
Trucking Co.,

Repair Garage 1 2 2 93.9
Turf

Management 1 2 .2 94.1
and sales

used auto sales

and auto repair 1 2 2 94.3
Used car dealer 1 2 2 94.4
Used car sales 1 2 2 94.6
Used car sales &

service, parts 1 2 2 94.8
sales

used cars sales 1 P 2 94.9
& service

Usgd carsales 1 P 2 95.1
business

Used Vehicles 1 2 2 95.3
vacation rental 1 P 2 955
broker

Veteran Services 1 2 2 95.6
veter_lnary 1 2 2 95.8
hospital

Veterinary

Hospital and

Boarding facility 1 2 2 96.0
with attached

grooming & retail

veterinary 1 2 2 96.1
medicine

vetrinary 1 2 2 96.3
medicine

Video production

company 1 2 2 96.5
Visitor

information 1 .2 .2 96.6
center

Wastewater

collection and 1 2 2 96.8
treatment

Water 1 2 2 97.0
Water district 1 2 2 97.1
Wat_er treatment 1 P 2 97.3
business

water utility 1 2 2 97.5
Water well 1 2 2 97.6
contractors

We are a church 1 2 2 97.8
We sell used

business 1 2 2 98.0
equipment &

office furniture.
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Website design

and website 1 2 2 98.1
hosting.

Well drilling 1 2 2 98.3
Wholesale 1 2 2 98.5
Wholesale

distributor 1 2 2 98.7
janitorial

products

Wholesale trade/

packaging 1 2 2 98.8
Wolesaler for

Truck + Auto 1 2 2 99.0
Products

Wood-fired, brick
oven pizza you'd

1 2 2 99.2
sell your mother
for
Wood products
manufacturing 1 2 2 99.3
Woodworking w/
net sells.
Teaching. Kayak 1 2 2 99.5
guiding.
Woodworking,
custom cabinetry 1 2 2 99.7
You-pick berry
farm & in stores 1 2 2 99.8
youth 1 2 2 100.0

development
Total 594 100.0 100.0
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28) Which of the following broad categories best describes your business?
[ ] Agriculture, Forestry, Fishing and Hunting

[ ] Mining, Quarrying, and Oil and Gas Extraction
[ ] Utilities

[ ] Construction

[ ] Manufacturing

[ ] Wholesale Trade

[ ] Retail Trade

[ ] Transportation and Warehousing

[ ] Information

[ ] Finance and Insurance

[ ] Real Estate and Rental and Leasing

[ ] Professional, Scientific, and Technical Services
[ ] Management of Companies and Enterprises
[ ] Administrative and Support and Waste Management and Remediation
Services

[ ] Educational Services

[ ] Health Care and Social Assistance

[ ] Arts, Entertainment, and Recreation

[ ] Accommodation and Food Service

[ ] Other Services (except Public Administration)

[ ] Public Administration

[ ] Other



The ConnectME Authority APPENDIX B

160
140
120
100
&0
60
40
20
0 : : M Seriesl
SEEEE RS RS R RDEE N Y-
cC = U S E =2 S @ m z B . ©
5538885858588 88 50°
- s 2@ E2Egococ Pl 28T g
c $ ¥ 5 ¢ c 5 @< x 8 § 2
= o £ U S T © = o x E
“ 5 o = c — 5088 uwgg
2 S 5 $ETSZ9 5w 3
— @ w QO Wl
i= = c o £ &2 0B 5 4w
K] © S g E32 o E c 2 3
[ c = c 8 ¢ @ g =z 5
- o = _g a T £ S5 a4 o
c o L5 0 v c & wnv
rt fwy L m\ T © _8 o
o 9 5w © T £ 5
S & 5SS £ 2 g8
e c w9 % c 5
] o = 0 o "9
2 " €5 T E£<
3 & =
)
<
Cumulative
Frequency Percent Valid Percent Percent
Valid Agriculture,
Forestry, Fishing 37 6.2 6.5 6.5
and Hunting
Utilities 7 1.2 1.2 7.7
Construction 71 12.0 12.5 20.2
Manufacturing 36 6.1 6.3 26.5
Wholesale Trade 17 2.9 3.0 29.5
Retail Trade 134 22.6 23.5 53.0
Transportation
and Warehousing 9 15 16 54.6
Information 7 1.2 1.2 55.8
Finance and 19 3.2 33 59.1
Insurance
Real Estate and
Rental and 18 3.0 3.2 62.3




Missing
Total

Leasing

Professional,
Scientific, and
Technical
Services
Educational
Services

Health Care and
Social Assistance

Arts,
Entertainment,
and Recreation
Accommodation
and Food Service

Other Services
(except Public
Administration)
Public
Administration
Other

Total
System

58

14

44

19

65

570

24
594
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9.8

13

1.0

2.4

7.4

3.2

10.9

96.0

4.0
100.0

10.2

1.4

11

25

7.7

3.3

114
100.0

72.5

73.9

74.9

77.4

85.1

88.4

88.6
100.0
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Other text
Cumulative
Frequency Percent Valid Percent Percent

Valid 469 79.0 79.0 79.0
. 3 3 79.3
+7 1 2 2 79.5
Also . 1 2 2 79.6
accomodation
Also _ 1 2 2 79.8
accomodations
Also Arts 1 2 2 80.0
Also Arts & ent. 1 2 2 80.1
Also arts & rec 1 2 2 80.3
also checked
‘other' and wrote 1 2 2 80.5
"restoration”
Also checked 12
& 17 1 2 2 80.6
also checked 2 1 2 2 80.8
Also checked 5 1 2 2 81.0
Also construction 1 2 2 81.1
Also c_onstructlon 1 2 2 81.3
& retail
Also construction
and real estate 1 2 2 81.5
also food service 1 2 2 81.6
Also food service 2 3 3 82.0
Also home 1 2 2 82.2
design
Also hospitality 1 2 2 82.3
Also . 1 2 2 82.5
manufacturing
Also other and
home economics 1 2 2 82.7
also other 1 2 2 82.8
service
Also professional
& Management 1 2 2 83.0
Also real estate 2 3 3 83.3
also real estate,
rental, leasing 1 2 2 83.5
Also rental 1 2 2 83.7
Also repair shop 1 2 2 83.8
Also retail 2 3 3 84.2
Also retail tradde
and MAJOR 1 2 2 84.3
tourist attraction
also retail trade 1 2 2 845
Also retail trade 2 3 3 84.8
Also retail, real

1 2 2 85.0
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estate

Also retial trade 1 2 2 85.2
Also tourism 1 2 2 85.4
Also wholesale &

retail trade & 1 2 2 85.5
manufacturing

Also wholesale

and retail L 2 2 85.7
Auctions 1 2 2 85.9
Auto repair 3 5 5 86.4
Automobile

repair 1 2 2 86.5
Automotive 4 7 7 87.2
Beauty & Health

(checked Retail 1 2 2 87.4
Trade & Other)

Boatyard 1 2 2 87.5
business and

workfor 1 2 2 87.7
Chamber of 1 2 2 87.9
Commerce ’ ' '
church 1 2 2 88.0
Church 5 .8 .8 88.9
Don't know 1 2 2 89.1
floor coatings 1 2 2 89.2
Fule supplier 1 2 2 89.4
Funeral Service 1 2 2 89.6
Genealogical,

historical, & 1 2 2 89.7
tourism

Grocery store 1 2 2 89.9
Hairstyling 1 2 2 90.1
Heating 1 2 2 90.2
Historical Society

with all-volunteer 1 2 2 90.4
workforce

Industrial

distribution 1 2 2 906
Landscaping/Sno

w removal 1 2 2 90.7
Law Firm 1 2 2 90.9
Lawn & garden 1 2 2 91.1
supplies ' ' '
Iso wholesale,

retial,

information, and L 2 2 91.2
professional

Marine 1 2 2 91.4
Massage therapy 1 2 2 91.6
municipal 1 2 2 91.8
museum 1 2 2 91.9




Museum of living
history that uses
historic vehicles
for recreation &
educa
Non-commercial-
educational
broadcast station
Non-profit
organization
supporting local
businesses and
organizations
Non-profit
religious

note: also
checked
'‘Construction’
note: also
checked
‘wholesale trade'
on Q28)

note: also
checked "Retail
Trade"

note: also
checked
"Transportation
and
Warehousing"
note: also
checked 10
note: also
checked
construction and
information
note: also
checked option
#11

note: also
checked option
12

note: also
checked options
7 and 15, Q 29
wrote "Just
Myself"

note: also
checked Retail
(7)

note: also circled
"hunting &
fishing”

note: checked
wholesale trade
and arts, ent., &
rec., plus retail
trade
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2 2 92.1
.2 .2 92.3
.2 2 92.4
2 2 92.6
.2 .2 92.8
2 2 92.9
.3 .3 93.3
.2 2 93.4
2 2 93.6
2 2 93.8
.2 2 93.9
2 .2 94.1
.2 2 94.3
2 2 94.4
2 2 94.6
2 2 94.8




The ConnectME Authority APPENDIX B

optical 1 2 2 94.9
Photographer 1 2 2 95.1
Protecting land

from 1 2 2 95.3
development

Provide a safe

airport for public 1 2 2 95.5
to use

Provide service 1 2 2 95.6
of T ’ ’ '
Recycling 1 2 2 95.8
Religion 1 2 2 96.0
Religious- 1 2 2 96.1
spiritual ' ' '
Religious 2 3 3 96.5
Religious 1 2 2 96.6
Organization ' ' '
Rental/Househol

d (note: checked

Retail Trade & L 2 2 %38
Other)

repair and 1 2 2 97.0
restoration

restaurant (only) 1 2 2 97.1
Restaurant/ take 1 P 2 97.3
out

Sales +

Marketing 1 2 2 97.5
Sales of (?) +

Equip + (?) mfgs. 1 2 2 97.6
Service & sales

of radiators, 1 2 2 97.8
repair of vehicles

Small engine

repain & sales 1 2 2 98.0
Solid fuel 1 2 2 98.1
Spiritual support 1 2 2 98.3
Staffing-

personal 1 2 2 98.5
management

Tourism 1 2 2 98.7
Travel 1 2 2 98.8
Travel

destination= 1 2 2 99.0
campground

Veterans 1 2 2 99.2
organization

Veterinary

Healthcare L 2 2 993
veterinary 1 2 2 99.5
medicine

Vetrinary 1 2 2 99.7
medicine

Water 1 2 2 99.8
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We meet the 1 2 2 100.0
spiritua

Total 594 100.0 100.0
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29) How many workers did your business employ as of
December 1, 20107?
Full-time employees

1.2%
W2 orless
H3to5
E6to 10
mllto?20
m21to50
W51+
Cumulative
Freguency Percent Valid Percent Percent
Valid 0 62 10.4 11.9 11.9

1 135 22.7 26.0 38.0

2 81 13.6 15.6 53.6

3 51 8.6 9.8 63.4

4 25 4.2 4.8 68.2

5 21 35 4.0 72.3

6 17 2.9 33 75.5

7 11 1.9 2.1 77.6

8 15 2.5 2.9 80.5

9 6 1.0 1.2 81.7

10 13 2.2 2.5 84.2

11 8 1.3 1.5 85.7

12 13 2.2 2.5 88.2

13 5 .8 1.0 89.2

14 3 5 .6 89.8

15 7 1.2 1.3 91.1

16 3 5 6 91.7

17 3 5 6 92.3

18 1 2 2 92.5

19 3 5 6 93.1

20 3 5 6 93.6

21 2 3 4 94.0
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22 4 7 8 94.8
24 1 2 2 95.0
25 4 7 8 95.8
28 3 5 .6 96.3
29 1 2 2 96.5
30 4 7 8 97.3
41 1 2 2 97.5
44 2 3 4 97.9
45 2 3 4 98.3
47 2 3 4 98.7
50 1 2 2 98.8
55 1 2 2 99.0
62 1 2 2 99.2
70 1 2 2 99.4
100 2 3 4 99.8
125 1 2 2 100.0
Total 519 87.4 100.0

Missing System 75 12.6

Total 594 100.0
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Part-time employees

W2 orless
H3to5
mG6to 10
H1llto20
W21to 50
m51+
&0
70
60
50
40 HFull Time 2010
30 - B Part Time 2010
20
10 -
0 -
2orless 3to5 6tol0 11to20 21to 50 51+
Cumulative
Frequency Percent Valid Percent Percent
Valid 0 96 16.2 24.9 24.9
1 1 2 .3 25.1
1 99 16.7 25.6 50.8
2 63 10.6 16.3 67.1
3 23 3.9 6.0 73.1
4 19 3.2 4.9 78.0
5 11 1.9 2.8 80.8
6 15 2.5 3.9 84.7
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7 10 1.7 2.6 87.3
8 6 1.0 1.6 88.9
9 2 3 5 89.4
10 3 5 .8 90.2
12 5 .8 1.3 91.5
13 1 2 3 91.7
14 1 2 3 92.0
15 4 7 1.0 93.0
16 1 2 3 93.3
18 1 2 3 93.5
20 7 1.2 1.8 95.3
22 1 2 3 95.6
27 1 2 3 95.9
30 5 8 1.3 97.2
35 3 5 8 97.9
39 1 2 3 98.2
40 2 3 5 98.7
50 1 2 3 99.0
55 1 2 3 99.2
65 1 2 3 99.5
125 1 2 3 99.7
200 1 2 3 100.0
Total 386 65.0 100.0
Missing System 208 35.0
Total 594 100.0
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30) How many workers did your business employ as of
December 1, 2005?
Full-time employees

0.8%

M 2orless
H3to5

H6to 10
H1lto 20
B 21to 50

W51+

60
50
40
30 HFull Time 2010
W Full Time 2005
20
10
0
2orless 3to5 6tol0 11to20 21to50 51+
Cumulative
Frequency Percent Valid Percent Percent
Valid 0 73 12.3 14.8 14.8
1 107 18.0 21.7 36.4
2 70 11.8 14.2 50.6
3 41 6.9 8.3 58.9
4 42 7.1 8.5 67.4
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5 32 5.4 6.5 73.9
6 19 3.2 3.8 77.7
7 10 1.7 2.0 79.8
8 14 2.4 2.8 82.6
9 2 3 4 83.0
10 7 1.2 1.4 84.4
11 6 1.0 1.2 85.6
12 8 1.3 1.6 87.2
13 1 2 2 87.4
14 4 7 8 88.3
15 13 2.2 2.6 90.9
16 4 7 8 91.7
17 2 3 4 92.1
18 2 3 4 92,5
19 1 2 2 92.7
20 4 7 8 93.5
21 3 5 6 94.1
23 1 2 2 94.3
25 3 5 6 94.9
27 1 2 2 95.1
28 2 3 4 95.5
30 2 3 4 96.0
35 4 7 8 96.8
37 1 2 2 97.0
39 1 2 2 97.2
40 2 3 4 97.6
41 1 2 2 97.8
45 4 7 8 98.6
48 1 2 2 98.8
49 1 2 2 99.0
50 1 2 2 99.2
65 1 2 2 99.4
80 1 2 2 99.6
90 2 3 4 100.0
Total 494 83.2 100.0
Missing System 100 16.8
Total 594 100.0




Part-time employees
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1.2

M 2orless
Em3to5
E6to 10
H1lto 20
H21to 50

W51+

80

70

60

50

40

30

20

10

6to10 11to 20 21to 50

B Full Time 2005
W Part Time 2005
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80

70

60 ~

50 +

40 ~ ® Part Time 2010
30 - B Part Time 2005

20 ~

2orless 3to5 6tol0 11to20 21to 50 51+

Cumulative
Freqguency Percent Valid Percent Percent
Valid 0 96 16.2 29.1 29.1
0 1 2 3 29.4
1 1 2 3 29.7
1 75 12.6 22.7 52.4
2 53 8.9 16.1 68.5
3 19 3.2 5.8 74.2
4 14 2.4 4.2 78.5
5 9 1.5 2.7 81.2
6 6 1.0 1.8 83.0
7 5 8 1.5 84.5
8 7 1.2 2.1 86.7
9 4 7 1.2 87.9
10 8 1.3 2.4 90.3
11 1 2 3 90.6
12 4 7 1.2 91.8
14 1 2 3 92.1
15 4 7 1.2 93.3
16 2 3 .6 93.9
18 1 2 3 94.2
20 3 5 9 95.2
22 1 2 3 95.5
25 2 3 6 96.1
27 1 2 3 96.4
30 5 8 1.5 97.9
38 1 2 3 98.2
50 2 3 .6 98.8
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55 1 2 3 99.1
60 2 .3 .6 99.7
240 1 2 3 100.0
Total 330 55.6 100.0

Missing System 264 44.4

Total 594 100.0
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31) How many years has your business been operating?

3.5%
W 5orless
E6to 10
E1lto20
m21to50
m51to99
=100+
Cumulative
Freqguency Percent Valid Percent Percent
Valid 0 2 3 4 4

1 4 7 7 1.1

2 4 7 7 1.8

3 1 2 2 1.9

3 16 2.7 2.8 4.7

4 2 3 4 5.1

4 7 7 5.8

5 1 2 2 6.0

5 16 2.7 2.8 8.8

6 22 3.7 3.9 12.6

7 12 2.0 2.1 14.7

8 11 1.9 1.9 16.7

9 7 1.2 1.2 17.9

10 27 45 4.7 22.6

11 17 2.9 3.0 25.6

12 13 2.2 2.3 27.9

13 4 7 7 28.6

14 9 1.5 1.6 30.2

15 20 3.4 35 33.7

16 12 2.0 2.1 35.8

17 15 2.5 2.6 38.4

18 12 2.0 2.1 405

19 4 7 7 41.2

20 32 5.4 5.6 46.8




21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
38
39
40
41
42
43
44
45
46
a7
48
49
50
51
52
53
54
55
59
60
61
62
63
64
65
70
75
76

10

24
12

14

22
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48.6
50.2
51.8
53.3
57.5
59.6
61.2
63.7
64.7
68.6
69.8
70.5
71.6
72.1
74.4
75.4
76.3
77.0
80.5
81.2
81.8
82.1
82.5
83.9
84.2
84.6
84.7
85.4
87.4
87.9
88.8
88.9
89.1
89.6
90.0
90.7
91.2
91.6
91.9
92.1
93.0
93.3
93.5
93.7
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80 3 5 5 94.2
81 1 2 2 94.4
84 1 2 2 94.6
85 3 5 5 95.1
88 1 2 2 95.3
90 4 7 7 96.0
91 2 3 4 96.3
95 1 2 2 96.5
100 5 .8 .9 97.4
103 1 2 2 97.5
106 1 2 2 97.7
110 1 2 2 97.9
111 1 2 2 98.1
113 1 2 2 98.2
120 1 2 2 98.4
125 1 2 2 98.6
130 1 2 2 98.8
137 1 2 2 98.9
145 1 2 2 99.1
149 1 2 2 99.3
150 1 2 2 99.5
175 1 2 2 99.6
280 1 2 2 99.8
2000 1 2 2 100.0
Total 570 96.0 100.0
Missing System 24 4.0
Total 594 100.0
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32) How many years has your business been operating at this location?

2.1%

M 5orless
E6to 10
H11lto 20
H21to50
H51to 99
=100+

45

40

35

30

25

20

15

10

/\

=—=Years in operation

/\
___,/\ \
7\

—Years at location

~ \\

- AN

~

Sorless 6to 10 11to2021to 5051t0 99 100+

Cumulative
Frequency Percent Valid Percent Percent
Valid 0 5 8 9 9
1 13 2.2 2.3 3.2
2 11 1.9 1.9 5.1
3 1 2 2 5.3
3 29 4.9 5.1 10.4
4 1 2 2 10.5
4 21 35 3.7 14.2




28
32
16
13
11

34
23
21
11
11
14

10
12

29

12

20

10

Wk W W oo o o

11

= o N

16

P W wFLr DN D

4.7
54
2.7
2.2
1.9

5.7
3.9
3.5
1.9
1.9
2.4
13
1.7
2.0

4.9

15
20
1.0
3.4
1.0
1.7
13

15
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4.9
5.6
2.8
2.3
1.9

6.0
4.0
3.7
1.9
1.9
25
1.4
1.8
2.1

5.1

1.6
21
11
3.5
11
1.8
1.4

1.6

14.4
19.3
24.9
27.7
30.0
31.9
32.1
38.1
42.1
45.8
47.7
49.6
52.1
53.5
55.3
57.4
57.9
63.0
63.9
65.4
67.5
68.6
72.1
73.2
74.9
76.3
77.2
78.8
79.3
79.8
80.0
80.5
82.5
82.8
83.9
84.0
86.8
87.5
87.9
88.6
88.8
89.3
89.8
90.0
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49 1 2 2 90.2
50 11 1.9 1.9 92.1
51 3 5 5 92.6
52 3 5 5 93.2
53 1 2 2 93.3
55 4 7 7 94.0
59 2 3 4 94.4
60 2 3 4 94.7
61 1 2 2 94.9
65 4 7 7 95.6
70 2 3 4 96.0
80 4 7 7 96.7
84 1 2 2 96.8
85 3 5 5 97.4
89 1 2 2 97.5
90 1 2 2 97.7
99 1 2 2 97.9
100 4 7 7 98.6
106 1 2 2 98.8
110 2 3 4 99.1
120 1 2 2 99.3
125 1 2 2 99.5
137 1 2 2 99.6
150 1 2 2 99.8
160 1 2 2 100.0
Total 570 96.0 100.0
Missing System 24 4.0
Total 594 100.0
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33) How many years old is this facility where your business is located?

M 5orless
H6to 10

H11lto 20
H21to50
H51to 99
=100+

35

30

25

20

15

10

A

A\
S\

— / \\V / —— Age of facility
/ \

—Years at location

N

\

N~

Sorless 6to10 11to2021to5051to99 100+

Cumulative
Frequency Percent Valid Percent Percent
Valid 0 2 3 4 A4
1 5 .8 1.0 1.3
2 6 1.0 1.2 2.5
3 12 2.0 2.3 4.8
4 7 1.2 1.3 6.2
5 12 2.0 2.3 8.5
6 8 1.3 1.5 10.0




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
45
46
47
48
49
50
51

12

16

)
P R PR NARNPR R
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» 00

T
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w

N

[EnY
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1.0
2.3
1.2
3.1
1.7
15
1.0

3.1

13

6.2
1.0

1.2
3.3
1.2
1.0

4.0

0 o o

w

IN [N

vV NMRMODMMMONMNMDMOO O RO

w

11.0
13.3
14.4
175
19.2
20.8
21.7
22.3
254
25.8
27.1
27.9
28.3
34.4
35.4
36.2
36.9
38.1
41.3
42.5
43.1
44.0
44.8
48.8
49.4
50.0
50.8
51.3
54.4
55.0
55.6
56.7
56.9
61.0
61.3
61.5
62.3
62.7
62.9
63.1
63.3
63.5
66.9
67.7
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52 4 7 .8 68.5
53 2 3 4 68.8
54 1 2 2 69.0
55 3 5 .6 69.6
59 3 5 .6 70.2
60 8 1.3 1.5 71.7
61 1 2 2 71.9
62 1 2 2 72.1
63 2 3 4 72.5
65 5 8 1.0 735
68 1 2 2 73.7
70 6 1.0 1.2 74.8
75 6 1.0 1.2 76.0
7 1 2 2 76.2
80 8 1.3 1.5 77.7
82 1 2 2 77.9
83 1 2 2 78.1
85 2 3 4 78.5
87 1 2 2 78.7
90 8 1.3 1.5 80.2
91 1 2 2 80.4
94 1 2 2 80.6
95 1 2 2 80.8
100 40 6.7 7.7 88.5
105 2 3 4 88.8
106 1 2 2 89.0
108 1 2 2 89.2
110 1 2 2 89.4
111 3 5 .6 90.0
114 1 2 2 90.2
119 1 2 2 90.4
120 8 1.3 1.5 91.9
125 4 7 .8 92.7
132 1 2 2 92.9
137 1 2 2 93.1
140 2 3 4 93.5
143 1 2 2 93.7
150 9 1.5 1.7 95.4
151 2 3 4 95.8
153 1 2 2 96.0
160 2 3 4 96.3
165 1 2 2 96.5
170 3 5 6 97.1
176 1 2 2 97.3
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180 2 .3 A4 97.7
181 1 2 2 97.9
185 1 2 2 98.1
200 6 1.0 1.2 99.2
210 2 .3 A4 99.6
249 1 2 2 99.8
300 1 2 2 100.0
Total 520 87.5 100.0

Missing System 74 125

Total 594 100.0
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34) What percentage of your business’ purchases of goods and services
at this location are from businesses and individuals outside of Maine?

[ ] 80% or more

[ ] 60-79%

[ ] 40-59%

[ ] 20-39%

[ ] Less than 20%

[ ] None

m 80% or more
W 60-79%
m 40-59%
W 20-39%

W Less than 20%

B None
Cumulative
Frequency Percent Valid Percent Percent

Valid 80% or more 110 18.5 194 19.4
60-79% 50 8.4 8.8 28.2
40-59% 50 8.4 8.8 37.0
20-39% 70 11.8 12.3 49.3
Less than
20% 214 36.0 37.7 87.0
None 74 12.5 13.0 100.0
Total 568 95.6 100.0

Missing System 26 4.4

Total 594 100.0
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35) What was your business’ total sales revenue for the previous year at

this location?

[ ] $10,000,000 or more

[ ] $5,000,000 to $9,999,999
[ ] $2,500,000 to $4,999,999
[ ] $1,000,000 to $2,499,999
[ ] $750,000 to $999,999

[ ] $500,000 to $749,999

[ ] $250,000 to $499,000

[ ] $100,000 to $249,000

[ ] Under $100,000

[ ] None

3.4% 5 19

m 510,000,000 0r more

M 55,000,000t0 59,999,999
m 52,500,000t0 54,999,999
m 51,000,000t052,499,999

M 5750,000 to $999,999

m 5500,000to $749,999

1 5250,000to $499,000

™ 5100,000t05$249,000
Under $100,000

M None
Cumulative
Frequency Percent Valid Percent Percent

Valid $10,000,000 or 18 3.0 2 4

more

$5,000,000 to

$9,999,999 11 1.9 2.1 5.5

$2,500,000 to

$4,999,999 31 5.2 5.9 11.4

$1,000,000 to

$2,499,999 68 11.4 12.9 24.3

$750,000 to

$999,999 48 8.1 9.1 33.5

$500,000 to

$749,999 41 6.9 7.8 41.3

$250,000 to

$499,000 S8 9.8 11.0 52.3

$100,000 to 103 173 106 1o

$249,000




Missing
Total

Under $100,000
None

Total

System

117
31
526
68
594

The ConnectME Authority APPENDIX B

19.7
5.2
88.6
114
100.0

22.2
5.9
100.0

94.1
100.0
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36) What percentage of your business’ revenue generated at this location
comes from individuals or businesses located outside of Maine?

[ ] 80% or more

[ ] 60-79%

[ ] 40-59%

[ ] 20-39%

[ ] Less than 20%

[ ] None

m 80% or more
W 60-79%
m 40-59%
W 20-39%

W Less than 20%

B None
Cumulative
Frequency Percent Valid Percent Percent

Valid 80% or more 80 13.5 14.4 14.4
60-79% 33 5.6 5.9 20.4
40-59% 29 4.9 5.2 25.6
20-39% 44 7.4 7.9 335
Less than
20% 221 37.2 39.8 73.3
None 148 24.9 26.7 100.0
Total 555 93.4 100.0

Missing System 39 6.6

Total 594 100.0
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Appendix C-Other Resources

This section includes the following additional resources:
« Government and Industry Report Listing
« Map of ConnectME Authority Grant Award Projects
« March 2011 FCC Internet Access Services Report (Tables 15-16)
« Maine School & Libraries Survey Results
. Maine Health Information Technology (HIT) Provider Survey. Executive
Summary
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Table 15. Residential Fixed Connections (Approximating the National Broadband
Availability Target) & Households by State as of June 30, 2010

(Connections with advertised speeds at least 3 mbps down and 768 up and households, in
thousands)

Subscribership

State Connections Households Ratio

Alabama 337 1,867 0.18
Alaska * 252 *

American Samoa 0 9 0.00
Arizona 926 2,464 0.38
Arkansas 177 1,144 0.15
California 4,773 12,634 0.38
Colorado 919 1,978 0.46
Connecticut 628 1,358 0.46
Delaware 207 343 0.60
District of Columbia 131 270 0.48
Florida 2,592 7,344 0.35
Georgia 989 3,697 0.27
Guam * 39 *

Hawaii * 436 *

Idaho 72 575 0.12
lllinois 1,499 4,803 0.31
Indiana 713 2,493 0.29
lowa 174 1,197 0.15
Kansas 243 1,101 0.22
Kentucky 471 1,718 0.27
Louisiana 428 1,694 0.25
Maine 81 539 0.15
Maryland 1,268 2,158 0.59
Massachusetts 1,634 2,568 0.64
Michigan 1,320 3,808 0.35
Minnesota 735 2,046 0.36
Mississippi 117 1,098 0.11
Missouri 442 2,374 0.19
Montana 110 394 0.28
Nebraska 212 709 0.30
Nevada 344 1,008 0.34
New Hampshire 272 513 0.53
New Jersey 2,163 3,192 0.68
New Mexico 198 759 0.26
New York 3,187 7,339 0.43
North Carolina 389 3,737 0.10
North Dakota 76 262 0.29
Northern Mariana Isl * 14 *

Ohio 586 4,540 0.13
Oklahoma 311 1,455 0.21
Oregon 663 1,522 0.44
Pennsylvania 2,187 4,927 0.44
Puerto Rico * 1,262 u

Rhode Island * 410 *

South Carolina 279 1,783 0.16
South Dakota 91 317 0.29
Tennessee 696 2,511 0.28
Texas 1,793 8,977 0.20
Utah 357 894 0.40
Vermont 122 248 0.49

Virgin Islands 0 41 0.00
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Subscribership

State Connections Households Ratio
Virginia 1,519 3,052 0.50
Washington 1,270 2,615 0.49
West Virginia 210 747 0.28
Wisconsin 461 2,220 0.21
Wyoming 78 219 0.36
Total 39,033 117,671 0.33

# = Rounds to Zero; * = Data withheld to maintain firm confidentiality.

Note: Figures may not sum to totals due to rounding.

Sources: FCC Form 477, Part VI (Connections); Geolytics 2010 Block-Level Estimates (Households for U.S. and District
of Columbia);

Census 2000 (Households for Puerto Rico, American Samoa, Guam, Northern Mariana Islands

and U.S. Virgin Islands).

Table 16. Residential Fixed Connections & Households by State as of June 30, 2010

(Connections over 200 kbps in at least one direction and households, in thousands)

Subscribership

State Connections Households Ratio

Alabama 980 1,867 0.52
Alaska 171 252 0.68
American Samoa * 9 *

Arizona 1,566 2,464 0.64
Arkansas 549 1,144 0.48
California 8,798 12,634 0.70
Colorado 1,361 1,978 0.69
Connecticut 1,024 1,358 0.75
Delaware 250 343 0.73
District of Columbia 177 270 0.66
Florida 5,106 7,344 0.70
Georgia 2,095 3,697 0.57
Guam * 39 *

Hawaii * 436 *

Idaho 323 575 0.56
lllinois 3,040 4,803 0.63
Indiana 1,446 2,493 0.58
lowa 740 1,197 0.62
Kansas 696 1,101 0.63
Kentucky 943 1,718 0.55
Louisiana 948 1,694 0.56
Maine 368 539 0.68
Maryland 1,542 2,158 0.71
Massachusetts 1,962 2,568 0.76
Michigan 2,281 3,808 0.60
Minnesota 1,321 2,046 0.65
Mississippi 478 1,098 0.44
Missouri 1,357 2,374 0.57
Montana 232 394 0.59
Nebraska 447 709 0.63
Nevada 616 1,008 0.61
New Hampshire 404 513 0.79
New Jersey 2,501 3,192 0.78
New Mexico 418 759 0.55
New York 5,201 7,339 0.71
North Carolina 2,395 3,737 0.64
North Dakota 164 262 0.63

Northern Mariana Isl * 14 *
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Subscribership

State Connections Households Ratio
Ohio 2,877 4,540 0.63
Oklahoma 764 1,455 0.53
Oregon 964 1,522 0.63
Pennsylvania 3,328 4,927 0.68
Puerto Rico 471 1,262 0.37
Rhode Island 291 410 0.71
South Carolina 1,030 1,783 0.58
South Dakota 182 317 0.57
Tennessee 1,336 2,511 0.53
Texas 5,309 8,977 0.59
Utah 586 894 0.65
Vermont 171 248 0.69
Virgin Islands 13 41 0.33
Virginia 1,985 3,052 0.65
Washington 1,748 2,615 0.67
West Virginia 374 747 0.50
Wisconsin 1,400 2,220 0.63
Wyoming 131 219 0.60
Total 75,224 117,671 0.64

# = Rounds to Zero; * = Data withheld to maintain firm confidentiality.

Note: Figures may not sum to totals due to rounding.

Sources: FCC Form 477, Part VI (Connections); Geolytics 2010 Block-Level Estimates (Households for U.S/ District of
Columbia);

Census 2000 (Households for Puerto Rico, American Samoa, Guam, Northern Mariana Islands and U.S. Virgin
Islands).






MSLN 2011
School and Library Survey Results

Prepared for the James S. Sewall Company on behalf of the Connect ME authority by
Networkmaine



Understanding this Survey

The following survey was presented to Maine School and Library Network (MSLN)
participants as part of Networkmaine’s yearly online enrollment for the funding of
network services through the MSLN project (a combination of Federal E-rate and
MTEAF funds).

Responses to the questions shown were provided by the applicant. Additional
information, such as address, and current connection rate, are provided by
Networkmaine.

Networkmaine is a Unit of the University of Maine System

5752 Neville Hall
Computing Center
Orono, ME 04469-5752

Voice: +1 (207) 561-3587
Fax: 561-3531

Online: http://www.networkmaine.net/




Networkmaine ‘2

Education » Research « Public Service

Your Download is Ready

But before you continue, Networkmaine would like you to fill out a survey. This survey is required by
Networkmaine for each School or Library as part of our yearly enroliment process. Once completed you
will be able to download and print required forms.

This survey is estimated to take about 5-10 minutes of your time to complete.
About This Survey

These survey questions are part of a research project being conducted by the James W. Sewall
Company on behalf of the state’s ConnectME Authority.

The goal of the Authority is to expand broadband (high speed) Internet access throughout the state so
that all businesses and organizations can have access to high speed Internet, including those in the most
rural areas of Maine.

Networkmaine has agreed to assist the Authority by including a few survey questions as part of our yearly
MSLN enrollment process.

By answering these questions, you will help the state bring high speed Internet to businesses and
organizations throughout the whole state and help Maine catch up to many other states in quality of
Internet access.

You will be asked to answer these questions now, and again each year for the next three years.

Information collected is for research purposes only.

Community Anchor Survey

1. Approximately how many employees (full and part-time) work for your organization at this location?

Less than 5
6-24

25-49
50-99
100-199

oooonn

200 or more



2. How often was at least one computer being used at your organization last week (during the time that
the business was open or operating)?

C Almost all the time (nearly 100% of the time)

C Most of the day, almost every day (about 75% of the time)
L Part of the day, some days (about 50% of the time)

L Occasionally (about 25% of the time)

C

Not at all

3. Are computers available for use by non-employees, such as students, customers, patients, or the
general public?

L £

Yes No

4. Is internet access available for use by non-employees, such as students, customers, patients, or the
general public?

L £

Yes No

5. What types of internet connections are available where your organization is located?

Please check all that apply.

Dial-up (examples: NetZero &Earthlink)

DSL (examples: FairPoint, TDS, & OTT Communications)

Cable (examples: Time Warner, Comcast, &BeeLine)

Satellite (examples: WildBlue&HughesNet)

Fixed wireless (WISP) (examples: Axiom Technologies & Pioneer Broadband)
Mobile wireless/Cellular (examples: US Cellular & Verizon Wireless)

Fiber Optioc (examples: Oxford Networks & Time Warner)

T-1 (examples: FairPoint, TDS, & OTT Communications)

I A N AN R RN B A

Don’t know

6. How would you rate the speed of your organization’s Internet connection?

L
L

It's fast enough to do what the organization needs

It would be better if it were faster, but the organization can still do what it needs



C

It's not fast enough to do what the organization needs

6a. What is the main reason your organization doesn’t subscribe to a faster Internet service?

C

O OoOoonn

Faster Internet service is not available

The organization would have to purchase or lease equipment to get faster Internet service
The monthly bill for faster Internet service is too expensive

The organization would be required to sign a contract to get faster Internet service

The organization currently has a contract with an Internet service provider

The organization is limited by purchasing rules

Other (please write in)

<] | i

7. If the organization could have a faster Internet connection, what is the most the business or
organization would be willing to pay for Internet service?

ooooooonoonoan

$1,001 or more a month
$501-1,000 a month
$301-500 a month
$101-300 a month
$51-100 a month
$30-50 a month

Less than $30 a month
Nothing

Don’t know



8. What has your organization used the computer for in the past month?

5

£
| 2

9. If your organization had faster Internet access, what would your organization start doing or do more

of online?

£
| 2

10. Is there anything else you would like to share about Internet access from your organization?

5

£
| 2

Click below to submit your responses when finished. All questions are required.

Complete




Note that Question 6a was only asked if the participant selected a non-A response for
guestion 6.

In addition to responses from the questions listed above, the following information for
each participant is provided by Networkmaine from its operational database:

e Name of Entity

e Physical Address
e Transport Provider
e Transport Type

e Transport Capacity



Result Format

Raw result data for this survey is provided in the accompanying Microsoft Excel
workbook.

The sheet labeled “Multiple Choice” contains the responses for questions 1-7. The
sheet labeled “Write-In” contains responses for questions 8-10.

The values of the question fields correspond to the response option as presented in the
survey listed previously.

Responses for Yes or No questions are indicated as “Y” or “N”.

Multiple-Choice questions are shown as the corresponding letter for each option
presented to the participant. For example, the first option for question 1 is represented
aS HAH.

Question 5 indicates all options that were selected by the user. A breakdown of
guestion 5 responses is included on the sheet labeled “Question 5”.



Result Summary

The information that follows is a visual summary of collected survey data for questions
1-7.



Question 1:

Approximately how many employees (full and part-time) work for your organization at
this location?

A. Lessthan5
6-24

25-49
50-99
100-199

nom o O W

200 or more

# of Employees

—

H<5
H6-24

M 25-49

M 50-99
M 100-199

i 200 or more




Question 2:

How often was at least one computer being used at your organization last week (during

the ti

A

B
C
D
E

me that the business was open or operating)?

. Almost all the time (nearly 100% of the time)

. Most of the day, almost every day (about 75% of the time)
. Part of the day, some days (about 50% of the time)

. Occasionally (about 25% of the time)

. Not at all

M A
B
M C
MD
ME

11




Question 3:

Are computers available for use by non-employees, such as students, customers,

patients, or the general public?

Yes or No

M Yes
M No

12



Question 4:

Is internet access available for use by non-employees, such as students, customers,

patients, or the general public?

Yes or No

M Yes
M No

13



Question 5:
What types of internet connections are available where your organization is located?

A. Dial-up (examples: NetZero &Earthlink)

B. DSL (examples: FairPoint, TDS, & OTT Communications)
C. Cable (examples: Time Warner, Comcast, &BeeLine)
D. Satellite (examples: WildBlue&HughesNet)
E. Fixed wireless (WISP) (examples: Axiom Technologies & Pioneer Broadband)
F. Mobile wireless/Cellular (examples: US Cellular & Verizon Wireless)
G. Fiber Optic (examples: Oxford Networks & Time Warner)
H. T-1 (examples: FairPoint, TDS, & OTT Communications)
I. Don’'t know
Types of Internet Connections
450
400
. 350
S 300
® 250
S 200
10 | =
100 -
50 -
0 -
A B C D E F G H I
Types of Internet Conencitons Available




Question 6:
How would you rate the speed of your organization’s Internet connection?
A. It's fast enough to do what the organization needs
B. It would be better if it were faster, but the organization can still do what it needs

C. It's not fast enough to do what the organization needs

19
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A
MB
M C




Question 6a (of those who didn’t respond A for question 6):

What is the main reason your organization doesn’t subscribe to a faster Internet
service?

A.

B.

Faster Internet service is not available

The organization would have to purchase or lease equipment to get faster
Internet service

The monthly bill for faster Internet service is too expensive

The organization would be required to sign a contract to get faster Internet
service

The organization currently has a contract with an Internet service provider

The organization is limited by purchasing rules

. Other

A
B
M C
D
ME
M F
MG

16



Question 7:

If the organization could have a faster Internet connection, what is the most the
business or organization would be willing to pay for Internet service?

A. $1,001 or more a month
$501-1,000 a month
$301-500 a month
$101-300 a month
$51-100 a month
$30-50 a month

. Less than $30 a month

r 6 m m O O W

Nothing

Don’t know

A
B

ME
M F
MG
b H
b |




Usage Guidelines

This survey was completed by 877 K-12 schools and public libraries in Maine that
participate in the Maine School and Library Network.

The information provided here may be published and distributed freely.

Raw survey data will not be published but may be provided upon request at the
discretion of Networkmaine in either full or anonymized form provided a use justification
is submitted and approved.
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State of Maine
Department of Health and Human Services (DHHS)
Office of MaineCare Services
2010 Maine Medicaid Provider Survey

Executive Summary

Background

As part of the environmental assessment of the current status of electronic health records
(EHR) adoption and use, the State of Maine Office of MaineCare Services, in collaboration with
the Governor’s Office for Health Care Finance and Policy’s Office of the Coordinator for HIT,
commissioned a series of surveys. Researchers from the Muskie School, Cutler Institute for
Health and Social Policy, University of Southern Maine (USM) developed and launched the
surveys between April and May 2010. These surveys provide baseline data against which
progress in EHR adoption and use among providers and organizations can be measured.

The surveys were designed to collect information for multiple stakeholders to minimize the
number of surveys required for completion by medical groups and organizations. The initial set
of surveys for ambulatory and dental practices and hospitals was e-mailed to MaineCare
providers and to acute care hospitals to provide data needed for the State Medicaid Health
Information Technology (HIT) Plan (SMHP). The similar surveys will be used among ambulatory
and dental practices not registered as MaineCare providers and may be administered to other
providers (for example, behavioral health providers, home health providers, and nursing
homes) for statewide HIT planning efforts.

Survey functions as the baseline to understand the current rate of EHR technology adoption
and use and to set goals of EHR technology adoption by eligible professionals and hospitals over
the next five years. The results of this survey will help the Office of MaineCare Services plan to
administer the meaningful use incentive payments. The data also will be used by the Office of
the State Coordinator for HIT and the Regional Extension Center (REC) in planning technical and
other assistance to eligible providers and hospitals.




Description of the Survey Development, Methods, and Analysis

Survey Development

Muskie School researchers developed three separate surveys, one for medical ambulatory
practice sites, one for dental practices, and one for acute care, short-term hospitals. To
develop the surveys, researchers reviewed the literature and similar surveys from other states
and relied heavily on the Minnesota HIT ambulatory provider survey.

The surveys questions were reviewed by a group of stakeholders and questions were identified
to address the data needs of several initiatives within the state of Maine. Survey questions
covered the following domains:

Medical Records Privacy and Security

Electronic Practice Management System Patient Specific Information
Electronic Health Record Quality Improvement Functions
EHR Capabilities Meaningful Use

Decision Support Tools Telemedicine

Information Exchange

Survey Methods and Analysis

Sample Development

To determine a source of provider contact information and in particular their email addresses,
several sources of provider information were examined including provider files from the
current Medicaid claims processing system, the Medicaid claims processing system scheduled
for implementation in August 2010, the Maine Medical Association provider list, list of hospital
Chief Information Officers (ClO), and the MaineCare primary care management program list.
Recently providers were required to re-enroll in the MaineCare program to support the new
claims processing system. This system had the most complete list of provider email contracts.
To the extent possible, this list was reconciled with the other lists to determine omissions and
or additional contacts. Provider type and specialty were used to identify hospitals, physicians,
FQHCs, RHCs, nurse practioners and dentists. Multiple providers with the same contact person
were identified for additional follow-up.

There were several limitations with the lists that made contacting the appropriate person very
challenging. First, the contact person for most of the practices was the billing person rather
than the Office Manager. The contact person was asked to forward the survey information and




survey link to the Office Manager, but most of the contacts did not follow through. Efforts were
made to reach the Office Manager, but for many of the sites that person could not be
identified. Thus, the requests to participate in the survey were frequently made to the wrong
person.

Many practices were included on more than one list, leading to a great deal of duplication. As
of this date, 155 duplicates have been identified.

The Maine Medical Association was very helpful in supplying contact names for over 300
practices; usually the contact was the current Office Manager. However, their list did not
include the name of the practice, which was a barrier to contacting and tracking respondents.
Further, approximately 20 percent of the practices on the list did not include the phone
number, also making follow up contact difficult.

Survey Administration

The survey was administered by the Survey Research Center at the USM Muskie School of
Public Service electronically using Survey Monkey survey software. Links to the web-based
surveys were e-mailed to the available e-mail address for each hospital, medical practice, and
dental practice identified. Reminders were e-mailed a week after the initial e-mail and follow-
up phone calls were made to the hospital and medical provider practices. Member
organizations, Maine Dental Association, Maine Hospital Association, Maine Primary Care
Organization, and the Office of MaineCare Services and the Muskie School Survey Research
Center participated in follow-up efforts.

Data Collection

Survey results were downloaded from Survey Monkey to an Excel spreadsheet. Respondents
that answered the survey question about EMR adoption were included in the analysis
presented here.

Initial Data Analysis

The data were analyzed using Statistical Analysis Software (SAS). For this report, frequencies
and selected cross tabulations were calculated.




Results in Brief

Data from the three HIT surveys indicate that a higher proportion of acute care hospitals have
adopted HIT than ambulatory practice sites overall. Of the acute, short-term hospitals
responding to the survey, 80 percent reported that they had implemented EHR systems in all or
most of their departments or areas, whereas fewer than half (43 percent) of the ambulatory
practices that responded to the survey indicated that they had installed EHR systems in all or
most of their departments or areas.

Among the ambulatory practices, those providing primary care had a higher rate of adoption
than specialty practices. Additionally, larger practices had higher rates of adoption than
medium-sized or small practices.

The use of HIT in dental practices typically varies substantially from HIT in acute hospitals and
ambulatory practices in that they do not refer to HIT systems as EHRs. Rather, they may use
Practice Management Systems (PMS) that may computerize a number of billing or
administrative processes (and sometimes clinical information) or Electronic Dental Records,
(EDR) which focus on patient records. Of these types of systems, 49 percent of dental practices
responding to the survey reported full implementation of a PMS/EDR system.

The data indicate, however, that acute care hospitals and ambulatory practices, while not
generally well-positioned at this time to meet the draft meaningful use criteria of HIT, they are
better prepared than dental practice sites. On the whole, the status of dental practices’
software and quality reporting efforts has not evolved to the same extent as acute care
hospitals or ambulatory medical practices.




Figure 1: HIT Adoption-Acute Care Hospitals, Ambulatory Practices, and Dental Practice Sites

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Ambulatory Practices Dental Practices Acute Care Hospitals
(EHR) (PMS/EDR) (EHR)

M Do not have M Purchased/beguninstallation

i Installedandin usein someareas M Installedin all (more than 90%) areas

University of Southern Maine | Cutler Institute for Health and Social Policy | Muskie School of Public Service [

Maine Medicaid Health Information Technology External Assessment



Ambulatory Medical Provider Practices

The ambulatory provider practice survey response rate is estimated to be 41 percent. This
number is an estimate because a single, unduplicated listing of ambulatory practice sites
providing MaineCare services was available and a significant amount of reconciliation of
available practice lists was necessary, leaving 1311 practice soites. A total of 543 practice sites
completed the survey, for a response rate of 41 percent.

The analyses presented here excludes respondent practices that indicated that they provide 90
percent or more of their services in a hospital setting since, at the time of the survey, providers
in such a practice would not have qualified as “eligible professionals” for the Medicaid incentive
payments. Of 543 respondents, practices were fairly evenly distributed among six
organizational types, with approximately 52 percent of the respondents classified as primary
care provider practices and 48 percent classified as specialty practices.

Figure 2: Ambulatory Practices, by Practice Type

University of Southern Maine | Cutler Institute for Health and Social Policy | Muskie School of Public Service

Maine Medicaid Health Information Technology External Assessment



Figure 3: EHR Adoption — Ambulatory Practices

Installed in all (more than 90%) areas 43%
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Among the 543 practices responding, almost half or 47 percent do not have an EHR. Another
four percent have purchased or begun installation of an EHR, but are not yet using it. Six
percent of the practices have an EHR installed and are using it in some areas of their practice
and 43 percent reported having an EHR installed and in use in all or nearly all areas of their
practice.

Of the responding practices with EHR systems, nearly 90 percent reported that clinical staff and
providers were using the EHR system routinely. Sixty-six percent of the responding practices
with EHR systems reported that that they no longer maintain paper charts.




Figure 4: Ambulatory Practices — EHR Adoption by Practice Size

6 0r more providers (n=96)
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In general, larger practices were more likely to have fully implemented EHR systems. Sixty-one
percent of the large (6 or more providers) practices have implemented EHR systems in more
than 90 percent of their practice areas. Half of the medium sized practices (3-5 providers) have
fully implemented EHR systems. Twenty-seven percent of the small practices (1-2) providers
reported having fully implemented EHR systems.
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Figure 5: Ambulatory Practices — EHR Adoption by Practice Type
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Primary care practices were more likely than specialty practices to report that they had fully
implemented EHR systems (in use in greater than 90 percent of their practice areas). While 31
percent of the specialty practices responding to the survey indicated full implementation of
their EHR systems, 52 percent of the primary care practices reported having fully implemented
EHR systems.

Of the practice sites that reported having an EHR, 205 reported using a broad range of HR
systems certified by the Certification Commission for Health Information Technology (CCHIT).
Certification means that the EHR system meets criteria developed by the CCHIT. Almost 70% of
the respondent practices with EHR systems reported completing installation of their current
EHR in 2008 or earlier. Another 26 percent completed installation in 2009 or 2010. Six percent
were in the process of installing their EHR systems at the time of the survey.

A small proportion of practices reported using EHR systems that were not CCHIT certified.
However, more than three-quarters of these practices reported having the capacity to perform
tasks required under the meaningful use rules in draft at the time of the survey.




Practices reported using their EHR systems for a variety of purposes such as order entry and
decision support. Of the practices with EHR systems, 82 percent reported having and using a
computerized provider order entry (CPOE) system for some or all providers, another five
percent reported that their EHR has this capacity, but that it was not in use. Thirteen percent
of the practices with EHRs reported that they did not have or did not know whether they have a
CPOE.

Practices also reported using their EHR systems’ clinical decision support tools during a patient
encounter. Of about 200 practices with EHRs, a majority or near majority reported using the
EHR routinely for a number of clinical decision supports during a patient encounter.

Table 2: Electronic Clinical Decision Making Support Tools Accessed Routinely During

Encounter

Medication guide alerts 75%
Chronic care plans 55%
Identification of patient-specific or condition-specific reminders 51%
Identification of preventive services due 49%
Use of clinical guidelines based on patient problem list, gender, age 48%
Automated reminders for missing labs and tests 24%
High tech diagnostic imaging decision support tools 15%

Meaningful Use

Eligible professionals and hospitals must attest to (in 2011) and then electronically submit
guality data on a variety of meaningful use capabilities to receive incentive payments. Table 2
below provides survey results among the subset of respondent ambulatory practice sites with
EHR systems.

EHR incentive program

Of all responses, 36% of the practice sites anticipate applying for both the Medicaid and
Medicare incentives for adopting health information technology, another 7% anticipate
applying for the Medicaid incentive and another 9 percent indicated anticipating applying for
the Medicare incentive. Thirty-five percent of the sites indicated that they are not sure
whether they will apply for the HIT adoption incentives and 14 percent indicated that they were
not anticipating applying for any of the incentive programs.
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Dental Practices

There were 220 dentists included on the list we were provided. The survey invitation was sent
to all of them. Seventy-five (75) responded, for a response rate of 34.1 percent.

Of the dental practices that completed the survey, nearly half practiced general dentistry in
solo practices. About 10 percent practiced specialty dentistry in solo practice. Seventeen
percent were community dental clinics; 16 percent practiced general dentistry in group practice
and 9 percent practiced specialty dentistry in group practice. Of these, over 70 percent of the
dental practice sites indicated solo ownership.

Nearly 60 percent of the practice sites had only one dentist working at the practice site.
Another 22 percent had two dentists working at the practice site.

EHR Adoption

Dental practice terminology related to HIT differs from terminology used among other
providers. Rather than using Electronic Health Records, dental practices refer to practice
management systems (PMS) or Electronic Dental Records (EDR). Of the practices responding,
as of June, 2010, over 70% have adopted or purchased a PMS/EDR. Almost 50 percent
indicated that they have a PMS/EDR installed in all areas of their practice. Another 19 percent
have installed and use a PMS/EDR for some of their practice staff and providers and another
three percent indicated that they have purchased/begun installation, but are not yet using such
a system. However, 29 percent indicated that they do not have a PMS/EDR in use at all.
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Figure 6: EHR Adoption — Ambulatory Practices
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Dental practices use a range of PMS/EDR. About one-third use Dentrix (PMS), another third use
EagleSoft (PMS/EDR), and another 13 percent use Practice Works (PMS/EDR).

Two thirds of the dentists who responded reported using a PMS/EDR in their practice. Of these
respondents, three-quarters (76 percent) reported that most or all clinical staff and providers
routinely use the PMS/EDR. These systems were being used for clinical purposes, such as
tracking chief complaint (62%), medical history (61%) and dental history (74%), tracking
progress notes (61%), maintaining problem lists/diagnoses (54%), maintaining treatment plans
(83%), completed treatment (92%), oral health status (68%), storing radiographs (74%),
extraoral (73%), and intraoral (74%) images, and for scheduling appointments (100%). Half of
the practice site respondents indicated that patient-related information is accessed on the
computer chairside/in the operatory.

Meaningful Use

Many of the meaningful use criteria are not applicable to dental practices. The level of dental
provider readiness to meet meaningful use criteria is difficult to assess, because the rules
regarding meaningful use have not been finalized and the terminology used in the draft
regulations is not generally used in dental practices. For example, meaningful use criteria
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include several items related to using information to improve quality, safety, efficiency, and
reducing health disparities. One of these criteria is that a computerized provider order entry
(CPOE) be used for at last 80 percent of orders. Whereas this type of software is widely
available for physician practices and hospitals, CPOE capabilities are only rarely built into
PMS/EDRs.

Draft regulations provide a definition of meaningful use that relates to using data to improve
quality/safety/efficiency, engaging patients in their health care, improving care coordination,
improving population and public health, and ensuring adequate privacy and security
protections for personal health information.

The dental survey data indicate that dental practices with PMS/EDR systems use the systems to
record data relevant to the meaningful use criteria objectives related to improving
quality/safety/efficiency. Of the dental practices with PMS/EDR (two-thirds of the respondent
practices) a majority indicated using their systems routinely (for more than 80 percent of their
patients) to record several data elements included in meaningful use criteria, such as: gender
and date of birth (100%), insurance type (100%), problem lists (53%), medication lists (54%),
and allergy lists (68%). A minority of dental practices reported using their systems for more
than 80% of their patients for recording blood pressure (30%) or smoking status (37%).

Seventy-one percent of the practices indicated that they routinely (for 80 percent of or more of
their patients) file insurance claims electronically for patients, while only 16% met the criteria
for routinely checking insurance eligibility electronically. Two-thirds use their systems to send
reminders to patients for preventive/follow-up care.

These data show that a minority of dental practices meet the meaningful use criteria related to
engaging patients in their health care. For example, 30% of the respondents with systems
reported usually providing patients with an electronic copy of their dental information upon
request within 48 hours of the request. Nineteen percent of practices with systems reported
providing clinical summaries for most of their patients.

Most dental practices reported that their system ensures privacy for personal health
information by limiting users to see only the information they need.

Of the dental practices responding to the survey, about one-third (22 of 72 practice sites)
reported not having a PMS/EDR. Of these 22 practices 17, or 77 %, have no plans to implement
a PMS/EDR within the next five years. The most frequent barriers cited include cost to acquire,
cost to maintain, and return on investment.
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Eligible Hospitals

The hospital survey was sent to 42 hospitals; 31 responded. Data for the 30 of the 40 acute
care, short-term hospitals (75 percent response rate) is included in the analysis presented
below.

Figure 7: Hospital EHR Adoption Rates, by Adoption Stage
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Eighty percent of the responding acute care, short-term hospitals reported having an EHR
installed in all (more than 90 percent) of the hospital’s areas or departments. Another 17
percent reported having an EHR installed and in use for some areas or departments. Three
percent reported having no EHR. Of the hospitals with an EHR, 80 percent of the responding
hospitals reported first deploying an EHR in 2006 or earlier. The remainder first deployed their
EHR between 2007 and 2009.

Nearly all of the hospitals reported that a majority of clinical staff use the EHR routinely with 66
percent reporting over 90 percent, and 28 percent reporting between 51 and 90 percent of
clinical staff using the EHR routinely. Nearly three-quarters of the hospitals reported that a
majority of providers (physicians and other providers) used the EHR system routinely. Another
14 percent reported that between 25 and 50 percent of providers used the EHR system
routinely and another 14 percent reported that fewer than 25 percent of all providers use the
EHR system routinely. One of the hospitals with an EHR reported no longer using paper charts,
34 percent reported that they maintain paper charts, but that the EHR is the most accurate,
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complete source of patient information, 59 percent use a mix of paper and electronic
information and one hospital (3 percent) reported primarily using paper charts, but maintaining
electronic records for some clinical information.

Hospitals reported using the following primary inpatient EHR systems: Meditech (31 percent),
Cerner (28 percent), Eclipsys (14 percent), and McKesson (3 percent). For primary outpatient
EHR systems, respondents cited using the following systems: General Electric —Centricity (21
percent) Meditech and Allscripts (both 17 percent), Cerner (10 percent), and Epic,
eClinicalworks, McKesson, and Sage, (each 3 percent). Seventeen percent reported having
other systems in place.

The majority of responding hospitals (64 percent) indicated that their EHR systems were
comprised of products from primarily one vendor. Thirty-nine percent indicated that their
systems comprised a mix of products from different vendors.

The majority of responding hospitals (60 percent) indicated that they were planning to add
significant functionalities to their EHR systems within the next 18 months. Ten percent
indicated that they had no major changes planned.

Forty percent of responding hospitals indicated that they planned to make their first Medicaid
incentive payment application in 2011 and another 40 percent indicated 2012. Another
hospital (4 percent) indicated that they would apply in 2013 and 16 percent indicated
uncertainty as to when they will they will apply for the Medicaid incentive payment.

When asked to select the two most challenging meaningful use criteria to achieve, hospitals
most frequently selected:

=  Generate the numerator and denominator data for quality reporting directly from EHR,
= Perform medication reconciliation across settings of care,

= Exchange clinical information with other providers, and

= |mplement CPOE at the specified level of sophistication.

Of the responding hospitals, 86 percent indicated that they intended to apply for both the
Medicaid and Medicare incentive payments for meaningful use of HIT. Another 10 percent
indicated that they intended to apply for the Medicare incentive payment and 3 percent (1
hospital) reported uncertainty.

At the time of the survey, sixty-nine percent of the respondents had calculated the expected
incentive payment. Fourteen percent had not yet done the calculation, but were planning to
do so. Seventeen percent had not done the calculation.

15





